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Chairman’s Page ‘

Coconut farming in Indiaand
Globa Scenario

Dear Coconut Farmers,

Inthe post WTO era, the prevailing situation
warrants the farmer to move in tune with the
domestic and global market trends. The price
of copra and coconut oil are interlinked with
international demand and supply of coconut oil
as well as other edible oils, coconut products,
the market surplusand market fluctuations. Even
the movements of the Forward Market play a
significant role in prices of coconut, copra and
coconut oil and impactsincome of farmers. The
scattered and unorganized coconut farmers of
our country with their small and fragmented
holdings should have a planned strategy for
stabilizing their income. Farmers should be
aware of the present and even future market
trends. It isin this context that the current issue
of Indian Coconut Journal is focusing on the
theme* Global Coconut Scenarioand WTO' for
educating the farmers on the global coconut
scenario thereby enabling them to reap better
harvest. The market trends show that in spite
of the existing demand — supply gap farmers
are not getting a stable and fair price.

Since India becoming a member of WTO on
1st January 2005, a wide array of
opportunities are opened up before the
country enabling us to compete with other
coconut producing countries in global
market.

Now we can orient our production based on
domestic and global market demands ensuring
opportunities for better price realization in
existing and emerging markets. The uniform
import duty stipulated by WTO for all its
signatories allow our competitors to enter into
the domestic market too. It is through this
window that packed tender coconut water,
coconut milk, coconut milk powder, coconut
oil and Neera from Philippines, Sri Lanka,
Thailand, Indonesia, Viethnam and China have
entered into Indian markets. Good quality value
added coconut products with attractive

packaging are availablein our domestic market
from countries which are having higher
productivity, lower production cost and better
processing facilities. Consumers are not
bothered about the price of the product rather
go for user friendly products of better quality.
Only those who excel in these areas can conquer
the market now. How can our farmers overcome
the challenges and make use of these
opportunities?

To equip our farmers and to
move in tune with global trends,
expert market studies and
discussions are essential.

The age old cultivation technique, old and
senile palms, small and fragmented holdingsand
the lack of mechanization slow down the
coconut production. The slow pace of research
outcome in the sector coupled with the wide
gap intransferring the research resultsfrom ‘lab
to the field’ and the reluctance in adopting
modern technol ogies aggravate the situation.

Apart from India, Philippines, Malaysia,
Indonesia, Thailand and Sri Lankaarethe major
coconut producing countries in Asia Pacific
region. Most of the countries are way ahead of
India in production and export of value added
coconut products. They already gathered a
lion’s share of the steady growing external
marketsin developed countries, Indiaand other
developing countries. They are not following
the old traditional off beaten path of
coconut—> copra—~> coconut oil route, but
established their strong capability and capacity
in the world market with various value added
coconut products. Some of them are targeting
40% of their production for tender coconut
purpose. Demand for packaged and preserved
tender coconut water is estimated to be growing
at an annual rate of 40%!
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Though India occupies a comfortable
position in production and productivity of
coconut, when compared to other major
coconut producing countries, we lag far behind
in processing and exports. In a small country
like Sri Lanka whose production and
productivity are less than that of Tamil Nadu,
the export of value added productsis many fold
of that of India (except in case of activated
carbon). This indicates that India has to go a
long way in strengthening the processing sector.

Since 95 % of India’s coconut
production is domestically
consumed, we have to enhance
our production for making value
added products.

Expansion of area in non-traditional states
and organized efforts to increase productivity
through scientific package of practicesincluding
irrigation and planting high quality hybrid
seedlings are the need of the hour. Replanting
and rejuvenation also need to be undertaken on
apriority basis. The country should have more
marketable surplus and become market |eader
by achieving higher productivity, lesser cost of
production and technological advancement in
value addition. We have to look forward to
achieve these objectives in the coming years.

Even the domestic marketsin Indiaare quite
diverged. While the producers in traditional
states are getting Rs.8-10 per coconut,
consumers in various markets across the
country especially in the urban centres of north
and north eastern states are paying Rs.25-30
per coconut. Thiswidedisparity in our domestic
market has to be addressed through a proper
supply chain management and logistics.
Promoting coconut cultivation in potential non
traditional areasisthe first step. Lands brought
under cultivation through the ‘Forest Rights
Act’, coconut cultivation offers an excellent
opportunity for food security, employment
generation and forward linkages through
processing and value addition. Inthe ‘ disturbed
districts’ of Chattisgarh, Jharkhand and Orissa
we can try to consider coconut based integrated
farming asaviablelivelihood model. A coconut
based farming system integrating food crops,
spices, dairy, fodder, pulsesand perennial crops
like cocoa, pepper and nut meg can augment

the per hectare income and employment
opportunities.

While working under the shade of WTO,
we must realize our strength along with
opportunities and challenges to strengthen and
sustain our virtues. We have to make a strong
footing in the international market to provide
stable price as well as a steady income to
domestic farmers.

Itisessential to have anin depth knowledge
of our co-producers and competitors as well
asthe domestic and international market trends.
The functioning of Grape Growers Association
of India, the Banana and Mango Growers who
aretrying to make use of the global opportunities,
could be taken as a practical model for coconut
farmers. Many foreign countriesare selling their
apple, orange and variety of fruits in Indian
market at a stable higher price than similar
domestic products. We should learn to make
products in accordance with the specifications,
quality parameters, consumer taste and
preferences, customs and traditions of each
country.

To achieve these objectiveswe haveto form
farmer producers organizations. A humble
beginning is made in this direction by Coconut
Development Board initiating the concept of
‘Coconut Producers Societies' (CPS) inall major
coconut producing statesand Union Territories.

We have to encourage and motivate
farmers to make use of the knowledge
technology and latest research for
improving the status of crop and to
enter into processing and value addition
to capture the opportunities of the
domestic and global markets.

Let usenter into thisfield by speedy formation,
functioning and stabilization of the Coconut
Producer’s Societies, their Federations and
Producer Companies owned by farmers/CPSs. |
solicit the cooperation of all coconut farmersin
this endeavour.

With best wishes,

T K Jose IAS
Chairman
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World Coconut Scenario

India ranks first in the productivity of coconut in the world with an annual
productivity of 8303 nuts per ha. while in production India ranks second
andin area, the country isin the third position (2009). Indonesia ranks first
in area under coconut as well as in global coconut production. Malaysia
imports coconut products equivalent to 1400 million nuts and exports
coconut products equivalent to 1200 million nuts.

India Indonesia  Malaysia Philippines  Sri Lanka Thailand ‘
Area Under Coconut (million ha) 1.894 3.854 0.100 3.402 0.395 0.239
Total P i |
otal Coconut Production In 15730 16,498 379 15,668 2,853 1,104
Million Nuts Equivalent)

Productivity (Nuts /ha) 8,303 4,281 3,790 4,606 7,223 4,619
Estimated Domestic Consumption
(In Million Nuts equivalent)
Domestic consumption to total
production (%)

Total Export Value (million USS) 178 579 152 884 253 52
Percentage Contribution to

14,944 9,965 428 5,016 2,269 662

95 60.40 112.93 32.01 79.53 60

. . 0.10 0.50 0.09 2.30 3.60 0.03
National Export Earnings (%)
World area under coconut Coconut Production
(in million ha) (Million Nuts Equivalent)
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Globa Competitiveness of
Indian Coconut oil - an Outlook

I ntroduction

Coconut oil is considered as a
premium priced oil on account of
itsuniqueinherent qualities, varied
uses and applications for both
edibleand non edible purposes. The
studies conducted in India and
elsewhere in the world revealed
that the price of coconut and its
varied productsareintegrated with
the price of coconut oil which is
influenced by the prices of other
vegetableoilsandfats. Inthemajor
coconut producing countries, bulk
of their coconut products are
exported and hence coconut
cultivation and industry plays a
pivotal rolefor the growth of their
€conomies.

Coconut ail yields obtained are
fairly uniformfrom one country to
another and from year to year.
Coconut oil is heat stable and an
excellent cooking medium frying
oil. It has a smoke point of about
360°F (180°C). In Kerala and the
adjoining districts of Tamil Nadu
and Karnatkacoconut oil iswidely
used asthe cooking oil. The current
article is the continuation of the
articlepublishedinApril 2001 issue
of Indian Coconut Journal.

Consumption pattern

Traditionally, the preferences
for edible oilsfor direct food uses
inIndiavary fromregiontoregion,
depending mostly on their local
availability. As such while

M. Thomas Mathew, Baby P.O.*

groundnut oil isthe most preferred
oil in the producing states of
Gujarat, Maharashtra, Andhra
Pradesh and Tamil Nadu, mustard
oil in Bihar, Assam and West
Bengal, coconut is the most
preferred oil in Kerala. Coconut ail,
a rich source of vitamin A is
extensively used in Kerala owing
toits palatability, agreeable flavor
and easy digestibility. Besides its
edible uses, coconut oil is widely
applied ashair oil and asskin care
body oil. Despite, coconut oil being
the predominant oil consumed in
Kerala, the post globalization
period witnessed areductioninthe
demand for coconut oil due to the
availability of imported cheaper
substitute oils coupled with an anti
propaganda linked with health
hazards. Apart from affecting the
domestic demand of the coconut
oil, the availability of cheaper oils
gave way to oil adulteration of
coconut oil with cheap palm kernel
oil. The detectionisimpossiblefor
want of distinguishing
characteristics. The physical and
chemical characteristics of palm
kernd oil and coconut oil aresimilar
except in itsiodine value and the
aroma. The pure coconut oil has
unique aroma and has low iodine
valuewhich generally rangesfrom
71010.

Despite India being the second
largest producer of coconut in the
world, the country’s share in the

total world export basket is only
minuscule except in case of coir
and coir products.

A study by the Center for
Development Studies(CDS),
Trivandrum, Kerala reved ed that
the percentage of households
consuming coconut oil for culinary
purpose is around 4 % both in the
rural and urban India. The largest
proportion of households using
coconut oil isinKeralaandisclose
to 90 per centinrural areasand 83
per cent in the urban areas. In
Karnatakaand Tamil Nadu, only 8
and 5 per cent of the rural
househol ds consume coconut oil for
culinary purposes. The percentage
of househol ds consuming coconuts
for culinary purposesin Indiais24
% inrural areasand 31 % in urban
areas. The consumption of coconut
in the states of Tamil Nadu,
Karnataka and Andhra Pradesh is
widespread, the percentage being
80% in both rural and urban areas.
Consumption of coconut oil for
culinary purposes in Indiais rare
except in Kerala or where a
sizeable Malayalee population
resides. The CDS study revealed
that the monthly consumption of
coconut oil inKeralaisaround 1.5
kg by an average family of size 5.
Coconut consumption at the all
Indialevel isnot asinsignificant as
that of coconut oil. The per capita
consumption of coconut at the all
India level ranges from 0.32 nuts
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in the rural areas to 0.46 nuts in
urban areas. In Kerala, the per
capital monthly consumption of
coconut is around 4.8 nuts which
ishighest inthe country. The study
further revealed that with the
expansion of coconut cultivationin
other states, the consumption of
coconut isincreasing rapidly. The
four southern states produce 91 per
cent of the total production of
coconut in the country and it also
account for the bulk of the total
consumption of coconut for
culinary purposeinIndia. Theshare
of coconut inthetotal coconut and
oil consumption is around 80 per
cent and the use of coconut in food
is not easily substituted unlike
coconut oil. This indicates that
there exists a consistent demand
for coconut and coconut products
inthe country.

Domestic Supply

Coconut iscultivated mainly as
a rain-fed crop and is owned by
small and marginal farmers.
Because of its nature of
distribution, cultivation and
management, thecropisvulnerable
to biotic and a-biotic stress of
which drought, cyclone, outbreak
of epidemic and endemic pestsand
diseases often causes havocs and
losses. The climate change on
account of global warming further
aggravated the situation and
adversely affected the supply. India
annually produces 15730 million
nutsof which 35 per centisutilized
for the production of coprawhich
is estimated as 9.5 lakh MT of
coprain 2010 cropping season. The
major statesthat areinvolvedinthe
commercial production of copra
are Kerala, Karnataka, Tamil
Nadu, Andhra Pradesh and UTs of
L akshadweep and A& N islands. It

Table 1. Trend in Area , Production and Productivity of coconut

for the last 5 years

Production Productivit
Years Area (000 ha) (Million nuts) (Nuts per h:)

2004-2005 1935.0 12832.9 6632
2005-2006 1946.8 14811.1 7608
2006-2007 1939.9 15840.0 8165
2007-2008 1903.19 14743.56 7747
2008-2009 1894.57 15729.75 8303
Compound

Grow‘:h o -0.41 5.25 5.68

Source: DES, Govt. of India
isestimated that about 7089 million
nuts are being utilized from these
states for the production of entire
quantity of copra. In spite of the
fact that coconut cultivation is
widdly distributed in the country, the
growth of theindustry ispositively
correlated with the stability of
copra-coconut oil market where
the major copra producing states
play acritical role. However, the
post globalization period witnessed
abject economic situations in the
whol e coconut economy. Thetrend
and indicators point out dismaying
situations. The dependency of
copra-coconut oil market
undermines the growth of the
coconut economy in the country
due the volatile nature of the
market on account of external
supply pressure from other
vegetable oils and fats.

The violent price fluctuations
paradoxically lead to inconsistency
in production due to neglect of the
gardens and improper
management. Even though coconut
and coconut products are brought
under the sensitivelists, theliberal
imports of substitute productslike
palm oil and palm kernel oil often
jeopardize the stability of the
coconut industry. However, the
timely interventions of the Board

and continued support to the
farmers and industry, the coconut
cultivation and industry are often
kept vibrant and sustainable. An
analysis of trend in area and
production of coconut inthe country
during the past 5 years indicates
that the growth in the expansion of
the crop is declining at the rate of
0.41 per cent per annum. However,
the production of coconut is
increasing at the rate of 5.25 per
cent per annum mainly on account
of the rate of increase in
productivity. The productivity for
the corresponding period was 5.68
per cent per annum (see table-1).
The productivity of coconut inthe
country which was 6632 nuts per
ha in 2004-05 has reached 8303
nuts per ha in 2008-09. The
decelerating growth in area under
coconut was mainly on account of
area replacement for cultivating
more remunerative crops like
rubber and other commercial
activitieslikereal estatein Kerala.
Precisely, the globalization period
witnessed stagnant supply and
impasses in the coconut oil
economy of the country; though it
has made some impulses and
vibrancy in the total supply to
continue to meet the domestic need
of the commaodity without resorting
toany import. Thelongtermtrends
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Table 2. Trend in the International Prices of Coconut Oil (Us $ Per MT, CIF Rotterdam)

MONTH 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 CY&3'
Average

January 319 362 494 573 645 569 731 1285 738 794 651  41.84
February 285 376 477 642 646 590 763 1382 671 800 663  45.28
March 289 366 441 685 710 577 769 1471 637 911 686  48.83
April 293 411 421 736 679 556 828 1443 709 959 704  47.02
May 295 240 440 749 648 581 894 1502 842 939 713  51.62
June 317 446 459 658 639 566 979 1551 798 950 736  48.63
July 358 445 439 669 607 585 929 1436 677 1028 717 4582
August 363 443 421 627 553 595 910 1193 730 1160 700  42.49
September 323 410 431 657 559 614 930 1110 705 1190 693  42.71
October 307 343 487 642 578 613 1010 856 706 1413 696  47.49
November 330 457 515 659 574 649 1131 719 713 1528 728 4837
December 330 482 583 652 553 728 1153 740 756 1693 767  50.94
Annual Avg 317 398 467 662 616 602 919 1224 724 1114
cv 8 17 10 7 9 8 15 25 8 26
Source: Various issues of Co community, APCC, Jakarta.

in area under and production of
coconut in India shows that the
states hitherto considered as the
group of minor producers doubled
their share of area and production
for coconut in the country. But the
traditional state, Kerala which
accounted for 70 per cent of area
and production of coconut in the
country during 1960 lost its
hegemony of supply and reached

to the level of 42 per cent in area
and 37 per cent in production in
2008-09 because of the competi-
tive nature of crop introduction by
other states like Tamil Nadu,
Andhra Pradesh etc. Tamil Nadu,
and Andhra Pradesh Pradesh have
recorded steady increase in area
and production of coconut which
had 7.6 and 4.8 per cent share in
areaunder coconut increased their

share to 20.56 and 5.59 per cent
area and 34.11 and 6.17 per cent
in productionin 2008-09.
Regional disparities in supply
of coconut:

Even though coconut is
commercially produced in 18 states
and 3 Union Territories, differences
in productivity of coconut in the
county are not static. Huge
variation are observed in the

Table 3. Trend in the International Prices of Soybean Qil

(USS per MT, Dutch FOB Ex - Mill)
Month 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 L0VeI oy
Average
January 306 389 535 656 521 532 695 1251 789 895 657 41.61
February 302 358 521 689 497 530 714 1376 758 916 666 46.77
March 329 353 508 691 546 539 718 1524 729 935 687 50.37
April 321 370 524 671 547 540 761 1415 783 915 685 46.16
May 295 397 538 651 538 582 785 1429 902 887 700 46.12
June 315 436 541 581 559 601 833 1537 901 853 716 48.10
July 409 470 575 597 561 628 885 1554 837 890 741 44.79
August 422 503 543 610 549 629 908 1305 907 1015 739 38.08
September 382 494 558 585 545 602 974 1320 853 1042 736 40.48
October 376 517 624 558 579 615 994 1085 928 1149 743 36.37
November 388 577 625 568 560 675 1099 717 902 1267 738 36.79
December 423 587 638 567 537 699 1191 743 956 1350 769 39.27
::;“a' 356 454 561 619 545 598 880 1271 854 1010
cv 14 18 8 8 4 9 18 22 9 16
Source: Various issues of Co community , APCC, Jakarta.
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Table 4. Trend in the International Prices of Palm Qil

(USS per MT, CIF Europe)
10 year
Month 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 cv
Average
January 254 338 458 493 402 424 588 1055 562 780 535 43.56
February 240 330 452 535 403 430 605 1121 578 803 550 46.35
March 254 338 426 550 435 440 622 1270 597 851 578 50.96
April 251 349 412 538 429 439 710 1161 651 823 576 46.73
May 234 371 417 524 417 440 709 1197 812 823 594 48.48
June 255 411 430 440 419 437 805 1213 742 793 595 48.35
July 339 406 411 426 417 460 811 1175 665 808 592 45.30
August 362 425 395 432 407 510 821 909 719 901 587 43.56
September 310 400 420 439 421 497 825 920 652 930 581 43.56
October 277 408 485 431 442 507 857 750 678 985 582 38.68
November 318 442 503 433 444 547 945 507 698 1113 595 42.26
December 318 466 510 423 428 583 942 496 784 1231 618 45.86
Annual Avg 284 390 443 472 422 476 770 981 678 903
cv 15 11 9 11 3 11 16 28 12 16
Source: Various issues of Co community, APCC, Jakarta.

productivity from garden to
gardens, regiontoregionsand state
to states. These productivity
variations are more pronounced in
traditional statesand older gardens
which are predominantly occupied
by old and unproductivepams. The
highest productivity of 19630 nuts
or 1.963 MT of copraper hainthe
country is recorded in the Union
Territory of Lakshadweep
whereas the productivity of major

states; Karnataka, Kerala, Tamil
Nadu and Andhra Pradesh are
5193, 7365, 13771 and 9327 nuts
per ha respectively. The fact that
the higher productivity of coconut
isoften theresult of multivariable
inputs such as high rate of
investment in the form of adoption
of scientific managements like
proper application of balanced
fertilizers incorporating both
chemical and organic manures,

adoption of plant protection
measures, soil and water
conservation and irrigation etc.
Among all variables, the market
stability and remunerative farm
gate price are the driving factors
that determine consistency in
production and productivity of the
farms especially in traditional
coconut growing states. A slump
or a trough in the prices always
resultslessinvestment and neglect

_ Table5.Trendinthe International Pricesof PalmKernel Ol

(USS$ per MT, CIF Europe)
10 year
Month 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 Ccv
Average
January 304 339 498 562 636 606 652 1229 570 870 627 42.36
February 269 359 474 616 641 617 678 1339 575 915 648 46.40
March 278 358 436 669 681 591 702 1477 584 990 677 51.05
April 281 411 406 727 710 576 795 1421 652 1019 700 47.51
May 292 419 421 748 647 566 839 1434 830 1016 721 46.60
June 312 441 434 636 639 535 969 1407 767 1040 718 46.71
July 252 438 406 620 612 553 924 1318 662 1064 685 47.57
August 363 440 396 610 558 572 904 1033 710 1162 741 42.36
September 316 412 429 657 577 548 910 1040 700 1300 754 42.36
October 289 430 498 643 619 557 992 855 722 1410 702 45.74
November 319 456 525 660 614 601 1095 521 739 1605 714 52.46
December 315 484 583 656 587 647 1124 554 817 1850 762 57.48
Annual Avg 299 416 459 650 627 581 882 1136 694 1187
cv 10 10 12 8 7 6 18 30 13 25
Source: Various issues of Co community, APCC, Jakarta.
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Table 6. Trend In The International Prices Of Sun Flower Oil

of thegarden whichinturnleadto
low productivity. Similarly crestin
the price always lead to more
investment for getting more
production and moreincome.

Globalization and External
Integration of India’'s Coconut
Economy:

Coconut and coconut products

throughout the year. The growth
of coconut industry in the country
is primarily domestic market
driven. Till 1995, the coconut
industry inthe country wasenjoying
the privileges of aclosed economy.
Thecoconut industry inthe country
during the protected regime
marked significant and sustainable

(USS per MT, CIF Europe)
10 year
Month 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
Average
January 386 606 612 688 699 594 717 1709 815 968 779 46.20
February 390 578 595 731 695 595 709 1839 800 948 788 50.50
March 430 557 565 712 714 606 713 1863 757 949 841 46.20
April 436 552 578 696 695 659 755 1838 842 925 853 46.20
May 431 574 595 680 700 675 804 1985 941 920 883 46.20
June 443 595 609 632 706 666 916 2045 922 889 899 46.20
July 495 602 575 624 708 535 999 1692 840 937 857 46.20
August 504 610 543 632 682 666 1114 1319 820 1074 854 46.20
September 503 579 545 657 683 669 1190 1176 809 1114 793 33.78
October 522 595 615 701 646 666 1358 1130 846 1240 832 36.08
November 614 652 628 727 598 722 1401 835 947 1320 844 34.71
December 597 632 660 724 602 730 1450 759 995 1327 848 36.39
Annual Avg 479 594 593 684 677 649 1011 1516 861 1051
cv 15 5 6 6 6 9 28 30 8 15
Source: Various issues of Co community, APCC, Jakarta.
command consistent demand growth in production and

productivity. Consequent to India
became a signatory to the World
Trade Organization (WTO) the
domestic coconut market isopened
to international players. The
Globalization has posed multiple
challenges to the future of Indian
coconut industry. The opening of
the domestic market for world

Table 7. Trend in the Domestic prices of Coconut oil in USS / MT

Month 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 10 year
Average
January 609 766 1138 1424 1647 1026 1194 1348 1175 1085 1141 26.49
February 661 741 1198 NT 1620 1117 1165 1348 1094 1107 1117 25.82
March 645 697 1165 1385 1399 1073 1072 1450 1027 1097 1101 24 .84
April 608 778 1132 1356 1281 1052 1126 1519 1030 1117 1100 24.03
May 631 791 1103 1371 1174 1056 1202 1392 1019 1075 1081 21.71
June 663 883 1082 1471 1194 1046 1157 1458 964 1134 1105 22.13
July 660 945 1200 1460 1118 984 1215 1535 977 1143 1124 22.69
August 672 970 1283 1514 1108 1034 1226 1483 988 1239 1152 21.97
September 631 940 1371 1459 1116 1105 1173 1424 942 1422 1158 23.27
October 629 960 1469 1484 1072 1210 1145 1219 946 1559 1169 24.54
November 657 1137 1532 1572 1091 1225 1235 1204 956 1662 1227 24.71
December 812 1147 1484 1655 1055 1221 1309 1449 1090 1798 1302 22.93
Annual Avg 656 896 1263 1468 1240 1096 1185 1402 1017 1287
Ccv 8 16 13 6 17 7 5 8 7 20
Source: Various issues of Indian Coconut Journal.
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Table 8. Percentage increase or decrease of price of domestic coconut oil with that of other competing oils

(10 year average for the period from 2001-2010)

Commodity Jan.  Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Awvg.
Coconut.OiI . 1141 1117 1101 1100 1081 1105 1124 1152 1158 1169 1227 1302 1148
(Domestic price)

Coconut Oil 651 663 686 704 713 736 717 700 693 696 728 767 704
(International Price)

% Over int. price 75 68 61 56 52 50 57 65 67 68 69 70 63
Palm Kernal oil 626.6 648.3 676.6 699.8 721.2 718 6849 6748 6839 7015 7135 761.7 693
% Over PK oil 45 42 39 36 33 35 39 41 41 40 42 41 40
Palm oil 535 550 578 576 594 595 592 588 581 582 595 618 582
% Over palm oil 113 103 90 91 82 86 90 96 99 101 106 111 97
Soybean 657 666 687 685 700 716 741 739 736 743 738 769 715
% Over Soy oil 74 68 60 61 54 54 52 56 57 57 66 69 61
Sunflower 7794 788 786.6 797.6 830.5 8423 800.7 796.4 7925 8319 8444 8476 811
% Over Sunflower oil 46 42 40 38 30 31 40 45 46 41 45 54 42
* Internationally sunflower oil price rules highest and palm oil at lowest.

players and the global integration
of the national markets witnessed
a paradigm shift. The domestic
coconut industry is becoming
uncompetitivewith other vegetable
oilsintermsof priceand consumer
demandsand hasbeen diding down
fromitspremier role played in the
past. Thecompulsion of WTO has
led to an irreversible process of
liberalization of trade, lowering of
tariffs and provision of increased
domestic accessto other countries.
Free trade agreements with
neighbouring countriesin the South
Asia and South East Asia have
increased imports. The high cost
of domestic production coupled
withthe possibility of cheapimports
of coconut and coconut products
particularly coconut cake and
coconut oil under advanced
licensing scheme and coconut oil
substitutes like palm oil causes
concern and anxiety among the
farmers.

The coconut culture and
industry suffered a setback dueto
unhealthy competitionsfrom other
competing crops and products.
Liberalization of trade barriers
have reflected in the trade flows.
Trendsinimportsof leading edible

oils into India; like soy bean oil,
palm oil, sunflower oil and coconut
oil bring out amajor policy break.
India is depending on edible oil
importsto the extent of 70 per cent
to meet the domestic need because
the domestic production fulfillsonly
30 per cent. India has emerged as
the second largest importer of
edible dilsin theworld. Thetotal
annual import of vegetable oil
increased to 81.8lakh MT in 2008-
09 from 11.6 lakh M T in 1995-96.
The patternisamost samein case
of pam oil. The average annual
import of palm oil which is
considered to be the cheapest
vegetableoil intheworld, increased
from2.811akh M T during 1988-94
to 48.01 lakh MT in 2007-08, an
increase of 24.4 per cent annual
compound growth rate during the
WTO period. The surge in the
import of palm oil anditsfractions
affected the domestic oil market in
the country. The Globalization of
coconut market has resulted
distinguishing and interrelated
developmentslike; implementation
of liberdization policiesby al magor
coconut growing countries,
resorting to tariff reductionsaswell
as other trade distorting measures

and the preferential trading
arrangements such as ASEAN
and ISFTA. The cumulative effect
of thesestrands of liberalization has
created an atmosphere of free
trade within the community of
coconut producing nations. The
coconut products are now freely
traded within the coconut
producing nations. The bulk of the
primary processing industriesinthe
world are dominated by small and
medium scale entrepreneurs and
hence buyers determine the price
of the commodity. Many of the
major exporting countries in the
world are equipped with modern
and efficient processing
machineries and the scales of
economy in the operation are
significantly high and hence their
productsare globally competitive.
Unlike India, coconut oil is one
among many coconut products of
export basket of the exporting
countries. The domestic demand
for coconut in these countries are
mainly for cooking oil in the
household sector and food
industries such as snack foodsand
instant noodles. In India the
primary processing of coconut into
copra and to some extent
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extraction of coconut oil arerun by
small players and hence the
marginal scale returns are
inadequate to make them globally
competitive.

Tradeliberalization and Global
Coconut Oil Market:

The globalization of coconut
economy of producing countries
has wrought market uncertainties,
incoconut oil trade. Many coconut
producing countries witnessed
negative growth in the export of
coconut oil because of
competitions from other new
entrantsin theinternational market
as well as the extravagant growth
inpalm oil and palm kernel ail. In
addition to the new economic order,
theliquidity crisiscoupled with the
economic recession witnessed from
September 2008 in both devel oped
and developing countries in the
world had depressed the import
appetite of many economiesin the
world as well as distressed the
export expectation of important
coconut producing countriesinthe
world. The world coconut market
witnessed an all timelow pricefor
copra and coconut. However the
export volume in the major
exporting countries had slid down

due to export competitions from
new entrants aswell asthe sudden
fall in demand on account of global
melt down and increased import
demand for cheaper vegetableoils.
Philippine's export was down by
6.4 per cent and that of Indonesia's
by 31 per cent in 2009 than 2008.
Thedesi ccated coconut, shell based
activated carbon and coir and coir
products have recorded marginal
increase in 2009. In short
globdization coupled with theworld
economic downturn has created
a catastrophic challenge in the
world trade of coconut oil.

Globally coconut oil competes
with 16 other major oils and fats.
Among these soybean ail, palm ail,,
sunflower oil and rapeseed oil are
the major ails; the prices of which

are closely integrated with each
other. Coconut oil faces tough
competition from these oils
especially pam oil and pamkernel
oil. Inrecent years, the cultivation
of oil pamisincreasing at arapid
stride in many countries like;
Malaysia, Indonesia, PNG etc. As
aresult of theincreasing trend in
area and the production, the palm
oil and palm kernel oil are the
cheapest oil availablein theworld
market. During 2009, the total
world production of crude palm oil
was 45.12 million M T and that of
Palm Kernel oil was 5.21 million
MT from an area of 12.18 million
ha recording an increase of 173
per cent and 145 per cent
respectively over 1995 production.
Indonesiaand Maaysiaconstitute
85.4 per cent of thetotal production
of crude pamoil. During 1995, the
share of the palm oil and palm
kernel il in the total vegetable oil
pool was 22.68 per cent and 2.96
per cent respectively and that of
coconut oil was 4.4 per cent. In
2009, the share these oils reached
to 32.86 per cent in case of pam
oil and 3.86 per cent in respect of
palm kernel oil. The share of
coconut oil has shrinked to 2.4 per
cent. While the annual compound
growth rate (CGR) in the
production of total vegetableoil was

Fig. 2. Trend in Yearly Average Prices of coconut oil during the year 2001- 2010
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4.63 per cent over a period of 14
years the corresponding growth
ratein respect of palm oil and palm
kernel oil was 7.43 and 6.62 per
cent respectively. The rate of
growthin the production of coconut
oil was only 0.19 per cent which
indicates that coconut oil has
become minor oil locked up in a
competitive battle with other
vegetable oilsin the world market
during theglobalization era.

Trend in the prices of coconut
oil and other competing oils

Important countriesinvolvedin
theinternational tradesfor coconut
and coconut products are
Indonesia, Philippines, Sri Lanka,
India, Thailand, Mexico and
Vietnam. Morethan 130 countries
import coconut in various forms.
Themajor importersof coconut oil
are U.S.A., Germany, The
Netherlands, China, Malaysia,
Russian Federation, Belgium,
France, Italy, Japan, Sri Lanka,
Korea Republic, Spain and U.K.
Coconut oil is considered as the
single largest commodity that
determines the market of the
primary product of coconut in all
the producing countries. An
analysis of price behavior of
coconut oil in the international
market reveal ed that the market is
characterized by seasonal and
annual fluctuations. Between the
two, the annual fluctuations are
highly volatile than the monthly
price variations. While seasonal
variations in the coconut oil is
directly correlated with the
seasonal demand and supply the
annual fluctuations of coconut oil
arelinked with theabundant supply
of cheap vegetable oilsand fatsdue
to the free movements of the
commodities as well as the cyclic

variationsin the supply. Thetrend
in the international prices of
coconut oil and the competing oils
during the past ten yearsare given
intable2totable8. Itisinteresting
to note that the movement of prices
of coconut oil and that of palm
kernel oil aresymmetrical. 1t could
also be observed that the year 2008
witnessed a sudden price crash in
respect of all vegetable oils on
account of global recession and
resulting reduction in the import-
appetite of consuming countries
wheress the year 2010 witnessed
areverse trend and hence noticed
comparatively higher CV in both
the cases. A close look at the ten
year average prices of major
vegetable oil revealed that
sunflower oil commands highest
price and palm ail is the cheapest
vegetable oil among &l the oils.
However, the trend in the prices
of al the oils is moving in close
sympathy with each other.(seefig
1). Under the changed economic
order, theindiscriminate import of
vegetable oils by the importing
countries disproportionate to their
domestic requirement jeopardized
the market behaviour of the native
commodities.

Slacking competitiveness of
Indian coconut oil

The trade liberalization of
coconut economies of producing
countries coupled with the global
economic recessions created set-
back in the global competitiveness
of coconut oil. India too
experienced asimilar trend. Even
though there exist an inelastic
demand for coconut oil, the
globalization made coconut oil
possiblefor substitution with palm
oil in the edible sector and palm
kernel ail in the industrial sector.

The increase in the production of
palmoil and palm kernel oil lead to
a decelerating growth in the area
and production of coconut in the
major producing countries like
Indonesia, Philippinesand India. In
India, the price of coconut oil
always rules above the
international coconut oil priceand
hence receives unwelcoming
response from the major importing
countries. The trend in the
international and the domestic
pricesof coconut oil indicatesthat
thedomestic oil pricealwaysrules
above the international price (see
Fig-2). It could be observed from
thefig that the movement of price
of coconut il in both domestic and
international markets is in close
sympathy with each other. Its
inherent qualities, clean and
hygienic method of copra
processing and oil extraction
coupled with theinelastic demand
in certain sectorsand the domestic
demand make the industry
sustainable.

Conclusion

Among the seventeen mgjor oils
and fats in the world, coconut oil
(CNO) and palm kernel oil (PKO)
are the only two lauric oils.
Between the two, coconut oil has
advantage over palm kernel oil due
toitsmedicinal and health benefits
besides the benefit of cost
advantage for further processing
into value added products for
industrial application. The coconut
industry inthe country wasenjoying
the privileges of aclosed economy
and hence received better
patronage and protected the
industry from the market induced
uncertainties. The opening of the
domestic market for world players
and subsequent global integration
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of the domestic marketswitnessed
aparadigm shift.

Thetremendousgrowthinarea
and production of oil palm during
the post WTO era has made the
palm oil and palm kernel oil
occupying a dominant position in
the total vegetable oil pool in the
world. The monthly variationsin
the prices of important vegetable
oilsarein sympathy with each other
and thefluctuationsare marginally
low whereas the annual
fluctuations are highly volatile.
Among the major vegetable ails,
the fluctuations are more
pronounced in respect of palm ail,
coconut oil and palm kernel oils.
The domestic price of coconut oil
always rules above the
international price and hence
receives unwelcoming response
from themgjor importing countries.
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OBITUARY

Shri. SundaraRamaraju, former
Vice Chairman of the Coconut
Development Board and President
of National Coconut Growers
Federation, India passed away on
18" October 2011. He was a
progressive farmer and a guiding
force of coconut farmers in the
country with years of experience
in coconut cultivation and breeding.
He possessed diverse germplasm
of coconut and ornamental plants.
He maintained a well established
coconut nursery at Tadepalligudam
in Andhra Pradesh. He was the
member of several Research
Advisory Committees in ICAR
Research Institutes. He was the
member of the Technical Advisory
Committee, DSP Farm, Vegiwada
of the Board. The East Coast
Coconut Hybrid Centre established
by him isrecognised as one of the
best Nucleus Seed Gardens in
India. He was the recepient of the
Best Coconut Farmer award of the
Board in 2006.
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A farmer friendly strategic
vision for coconut ina
globalised world

*Prof. A Sukumaran, ** Prof. Assissi Menachery

conut is known for its great
ersatility as seeninthe many
domestic, commercial, and
industrial usesof itsdifferent parts.

Though coconut has its own
multifaceted uses, many of the
general problems addressed
practically by farmers includes
lack of knowledge about
appropriate variety of planting
material with respect to identified
uses lack of man power or
technology for harvesting or high
cost involved for the same,
identification of appropriate
product mix and lack of value
creation on the basic product.

Farmers often complaints that
they are getting only Rs. 4-6 per
nut whereas the retailer gets Rs.
17 — 20 for a tender coconut.
Thereisnot much demand for 50
year old trunk of coconut tree and
thefarmer isforced to sell it for a
throw away price.

As there exists many such
issues, the core specific
opportunity addressed in this paper
are the co-creative work of

farmers, facilitating organizations
such as Agricultural Universities
and Coconut Development Board
and the participation of
government to initiate the synergy
of togetherness and integrate it
into a strategic vision for the
empowerment of local bodies,
farmers, industry and other stake
holders.

As readers know that strategy
is derived from the Greek
strategos, or the “art of general.”
The general is responsible for
multi pleunitson multiplefrontsand
multiple battles over time. The
general’s challenge is in
orchestration and comprehen-
siveness. General sthink about the
whole. But strategy has pieces, or
elements, but they form a coherent
whole. Generals whether they are
CEOsof Universities, Government
Departments or NGO’s must aso
have a strategy — a central
integrated, externally oriented
concept of how the business will
achieveits objectives.

Without a strategy, time
and resources are easily
wasted on piecemeal,
disparate activities; void
of their divergent
approaches,
interpretations of what
business should be
doing, and the result may
be disjointed feeble
initiatives.
The five elements of strategy:
If avalue proposition or addition
(business) to exist, it should have
astrategy and has specifically five
parts.Arenas. Where will we be
active? Vehicles: How will we get
there? Differentiators : How will
we win in the market place?
Staging: What will be our speed and
sequence of moves?and Economic
Logic: How will we obtain our
returns?

This article develops and
illustratesthese domains of choice
emphasizing how essential toform
a unified whole from the
perspective of coconut growers
and its stake holders.

Arenas: The most fundamental
question a coconut grower and
facilitating organization may ask
together may beinwhat arenasthe
businesswill be active? Wewill be
the producer of tender coconut or
we will be focusing on the basic
core product - the copra/coconut
oil or dowewill specifically focus
on other value addition onthebasic
product? It is afact that 50 grams
of coffee bean when delivered as
a branded coffee experience in
Star bucks or Café Coffee Day
retail chain provide 200 times of
value than the basic price of 50
gramsof coffee powder. Presently
we haveidentified around 68 uses
for coconut. Dowegenerally focus
onall 68 areasor specifically focus
and co-create valuein one specific
area or a selected few? If then
how do we integrate the supply
chain and revise supply chain?
How we co-create value propo-
sition to the customer and ensure

Indian Coconut Journal
October 2011

14



Theme Story

that adequate value is passed on
to the farmer? If AMUL can do
the same in the case of milk by
means of co-creation and
Starbucks and Coffee Day can
replicate the same in the case of
coffee, can we replicate the same
for coconut?

Vehicles

Beyond deciding the arenasin
which the business will be active,
the coconut grower or organization
also needs to decide how to get
there? Specifically the means for
attaining the needed presencein a
particular product category, market
segment, geographic area, or value
creation stage should betheresult
of deliberate strategic choice. If
one has to decide to expand the
product range (copra to virgin
coconut oil or desiccated coconut
or spray dried coconut milk
powder or even tender coconut
water), arewe going to accomplish
that by relying oninternal product
development, if then onwhat scale
and magnitude? On anational level
or regional level or arethere other
vehicles—such asco-creativejoint
venturewith, collaboration or even
acquisition and export promotion—
that offer better means for
achieving our broadened scope?
The means by which arenas are
entered mattersgreatly. Therefore
selection of vehiclesshould not be
an afterthought or viewed as a
mereimplementation detail.

Differentiators

A strategy should specify not
only where an enterprise will be
active (arenas) and how it will get
there (vehicles) but also how the
firm will win in the market place,
how it will get customersto come
its way? In a competitive market
scenario winning is the result of
differentiators, and such edges
don’t just happen. Rather they
requireimplementersand strategic
thinkersto make upfront, conscious
choices about which weaponswill
be assembled honed and deployed
towin over competition, challenge

similar product lines, offer value
proposition and value addition and
differentiate our product with
respect to the competition.
Differentiation may be image,
styling, perceived value,
customization, price or others. The
critical issue for strategists is to
make up-front deliberate choices.
It should be very clear to the
customer that how natural or
preserved tender coconut water
add value than aerated water or
cola and also its availability and
reach.
Saging

Oncethe strategist decides the
choices of arenas, vehicles, and
differentiators, constitute what
might be called the substance of a
strategy — what the implementers
plan to do? This substance cries
out for decisions on a fourth
element — staging, or the speed and
sequence of major moves to take
in order to heighten thelikelihood
of success?Most strategists do not
call for equal, balanced initiatives
on all fronts at all times. Instead
usually someinitiativesmust come
first followed only then by others
and then still others. In erecting a
great building foundations must be
laid followed by wallsand only then
theroof. Theenterprise may decide
to work on avalue added product
such as virgin coconut oil or
desiccated coconut or spray dried
coconut milk powder and expand
and co-create it nationally or
expand internationally as a
collaborative PPP project or as a
co-operative movement. Thereare
definite stagesto implement it and
it follows a sequence of activities
performed one by one that is
termed as staging.

Economic Logic

At the heart of business
strategy there must be aclear idea
of how profitswill be generated —
not just some profits but profits
above the enterprises cost of
capital. Itisnot enough to vaguely
count on having revenues that are

above costs. Unless there's a
compelling basis for it customers
and competitors won't let that
happen. It's not enough just to
generatealong list of reasonswhy
customerswill be eager to pay high
prices for desiccated coconut or
virgin coconut oil dongwithalong
list of reasons why the costs will
be lower than your competitors.
That's a sure-fire route to
mediocrity. The most successful
strategies have acentral economic
logic that servesasaplan for profit
creation. In some cases, the
economic key may be to obtain
premium prices as in the case of
desi ccated coconut availablein our
country by offering the same to
customers. By taking any strategic
initiative the basis for making
profits becomes the very base of
economiclogic.

Conclusion

Apart from the general
problems raised by coconut
growersand other stakeholders, if
the very basis of economic logic
itself is to pass on the benefits of
value creation to farmers so as to
further reduce the economic
disparity; we need to have co-
creative, innovative, vibrant social
enterprises. This need in-depth
analysisand qualitativeresearchto
understand the practical problems
of farmers and quantitative
simulations and analysis to make
out the strategic intend to be
successful and sustainable. The
role of Agricultural Universities,
Coconut Development Board,
government, growers, local bodies
and other supporting institutions
have got apivotal rolein planning
and implementing afarmer friendly
strategic vision for the
empowerment of small, medium
and large farmers of coconut in
India.

* Associate Dean, CCBM, Kerala
Agricultural University, Vellanikkara P
O - Thrissur.** \Misiting Professor,
CCBM, Kerala Agricultural University,
Vellanikkara PO - Thrissur
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Prospectsof ASEAN and FTAsfor
thendian economy

Deepthi Nair S*

rade is often considered an engine of economic

development. The establishment of World Trade
Organisation (WTOQO) isanimportant landmark inthe
history of international trade. Thetrade policy reforms
under WTO have enormous implications for the
agriculture sector. Itisareality whichisirreversible.
Thetradeliberdization, India scommitmentinWTO
and theformation of regional freetrade areain South
Asiahashad their impact on export, import and prices
of aimost all commodities by changing the policy
environment.

Coconut is an important horticultural
crop which has a significant bearing
on the livelihood security of millions
of small and marginal farmers. In the
globalised scenario, this crop faces
serious threats from liberal imports of
cheaper oils and other coconut based
products.

Strategies have to be evolved for countering the
threats and consolidating our inherent strengths to
take alead over other competitors. Before going into
the opportunities and constraints that the liberalized
economy poses before us, we will have aquick peep
into the major free trade agreements entered into by
India.

WTO and agriculture

Agriculture has been critically important for the
WTO. The Agreement on Agriculture (AcA) was
introduced to rid the agricultural sector of thesubsidies
that distorted the agricultural trade and promoted
inefficient producerswhilediscriminating against the
more efficient ones. The three main components of

the AoA are domestic support, export competition
and market access. The AoA in WTO was the first
step towards a long and possibly arduous road
towards achieving a distortion free agricultural
market. But the promises on AoA largely remained
unfulfilled. The impact of WTO on agriculture was
severdly felt by Indiaascheap importshave frequently
hit the Indian market often destabilizing the market.
The participation of a large number of developing
countries has made the negotiation more transparent
and acceptable in the post Uruguay round period.
The liberalization and globalization of the world
economy paved the way for bilateral free trade
agreements which appeared more meaningful, had
much more to offer and had a sustainability in the
long run.

Free trade agreements (FTAS)

An FTA is atrade bloc whose member countries
have signed a FTA which eliminates tariffs, import
quotas and preferences on most (if not all) goods
and services traded between them. Theaim of afree
trade area is to reduce barriers to exchange so that
trade can grow as aresult of specialization, division
of labour and most importantly via comparative
advantage. The theory of comparative advantage
argues that in an unrestricted marketplace (in
equilibrium) each source of production will tend to
specialize in that activity where it has comparative
(rather than absolute) advantage. The net result will
be an increase in income and ultimately wealth and
well being for every one in the free trade area.

Indiais very keen to shake off its protectionist
tag and given the impasse at the WTO, India has
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been energetically pursuing bilateral trade (and
investment) agreements with a wide array of
partners. India's high growth has been both an
attraction for partnersaswell asanincentivefor itself
to launch an ambitious trade policy. The country is
currently engaged in about 30 FTAswith developing
and developed countries. Indiaalso has anumber of
Preferential Trade Agreements (PTAS) which allow
some concessional access to partners, but donot
commit on radical reductions of trade barriers.

Most of India’s signed agreements are goods
(commodity) agreements. While goods agreements
can have a huge impact on commaodity production
and livelihoods thereof, the impact stems from the
actual exchange of goods. Now thereisanincreasing
number of goodsplus agreements which are either
called Comprehensive Economic Partnership
Agreemenmts (CEPA) or Comprehensive Economic
Cooperation Agreements (CECA). The goodsplus
chapters often have a large impact on the domestic
policy framework itself. Most developed countries
insist on a goodsplus deal with special emphasis on
deep servicestradeliberalization, Intellectual Property
Rights, investments, public procurement and
competition policy. Most south — south FTAS still
respect each others devel opment space and goin for
a goods only agreement in the first stage and then
follow up with chapters on services and investment,
often limited to the sources sector. A quick glance
through three FTAs signed by Indiawill give us an
insight into the nature of free trade agreements.

India Sri Lanka Free Trade Agreement (ISFTA)

Thiswassigned in December 1998. India'sinterest
infurthering traderelationswith Srilankawas owing
to its broader industrial base and ability to meet
Srilanka's import needs. Srilanka's interest was the
prospect of early mover access to a large market
that would help diversify itsindustrial base and be a
potential destination for foreign direct investment on
the basisof preferential accessto Indian market. The
negotiating approach was on the basis of a negative
list with both countries agreeing with the need to
safeguard sensitive domestic industries. But a less
than full reciprocity was adopted in ISFTA with
Srilanka being given significant concessions on the
grounds of asymmetries in the two economies. So
while Srilankawasto have duty free accessto Indian
market 3 years after the FTA becomes operative,

India could enjoy it only after 8 years. This was
exclusive of theitemsin the negative list.

Prior to WTO, Indian produced goods were
perceived as being of low quality vis-&vis similar
goods from Japan and other emerging East Asian
countrieslike South Korea.

Most consumer goods produced in
India was geared to meet domestic
consumption demand in the context
of a highly protected economy and
was not quality competitive in the
international markets.

After theliberalization process, the push for export
growth, combined with quality improvements with
increased exposure to competition and facilitated by
policy reforms rapidly raised the volume of Indian
exportsto Srilanka.

There has been concerns raised with regard to
unilateral imposition of quotas. For instance, when
Srilanka’s shipments of vanaspathi started
destabilizing the domestic industry, Indiaunilaterally
decided to restrict import. Theissuewas solved after
further negotiation. Post ISFTA, bilateral
performance between the countriesimproved exports
and imports have grown considerably accompanied
by significant product diversification.

India South Asia Free Trade agreement
(SAFTA)

SAFTA came into force in January 2006 and
would be fully operational by 2016. The pact holds
huge potentia for intra regional trade growth. For
smaller countries, SAFTA would help in large scale
investment which will create new prospects for
industrialization, acquisition of new knowledge and
ideas, possibility of accompanying capital flows
through FDI, increased specialization etc. In alabour
surplus country, SAFTA would create higher
employment and higher wageratewith theimplication
for income distribution and poverty. For the larger
countries, SAFTA shall provide adestination for the
vent of its surpluswhich brings otherwise unemployed
resources to employment.

Reduction in tariff rates as effected by SAFTA
shall multiply trade and commerce only if it is
complemented and supported by adequate
infrastructure and trade facilitation measures by
member governments.
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India ASEAN

Though the framework agreement on
Comprehensive Economic Cooperation between
India and ASEAN was signed in 2003, the final
agreement after a series of negotiations came into
being in 2009 with effect from January 2010. The
objectivewasto progressively liberalise and promote
trade in goods and services and strengthen and
enhance the economic, trade and investment
cooperation between the countries. Therewill betwo
normal track reduction schemes(NT), one sensitive
track (ST) and one highly sensitive track (HST). In
normal track, the tariff will be reduced gradually to
0% starting from 2010 to 2016. Tariff on sensitive
goods will be lowered to 5% in 2016. For highly
sensitiveitemswhich include crude pam oil, refined
pam oil, pepper, black teaand coffee, thetariffswill
be reduced to 40-50% by 2019. Thus under ASEAN
IndiaFTA, Indiaiscommitted to reducetariff in crude
palm oil and refined palm oil and eliminate tariff on
4000 products by 2016. Coconut, rubber, cardamom
etc have been included in the exclusion list, but it
need not remain there for ever. The lists will be
reviewed every year.

There is ho way in which India can stand al oof
and avoid entering into bilateral agreementswith other
countries. The country hasto plan activitiesinsuch a
way that the benefits of the agreements are exploited
for the development of the agricultural sector in the
country. If a free trade agreement is to contribute
towards strengthening trade and investment linkages
in the area, it should have a policy to introduce a
binding commitment to prune the negativelists over
time. In SAFTA, though there was a provision made
for areview of the negativelist every 4 yearswith a
view to reduce the number of items, it was vague.

Constraints and prospects of the FTAs and
ASEAN

The major constraints that affect our agricultural
sector isthat all ASEAN countrieshave similar crops
and similar climatein comparison to Indiaand hence
freeimport of commoditiesmay result in price crash
in the domestic market.

There is no guarantee that the items under the
exclusion list will remain in this category
forever. Increasing productivity and reducing
the cost of production is the first important
step to equip our farm sector to face the
challenges of the free trade zone.

The positive aspects of the trade is that the
agreements open up additional market access to our
exporters. It fuels growth in bilateral trade and
investments. India’'s manufacturers can source
products from overseas at competitive prices from
member nations. Having trade associationswith South
Asian countries based on mutual recognition and
economic cooperation will stabilize the sector and
offer a confidence building measure. The quality of
Indian products will be upgraded to match the
requirements of the export markets and meet the
higher standards.

Need for an action plan

A time bound action plan with a vision is
required for successful implementation of the

trade agreements. The nation has to adopt

measures to increase production and
productivity of all crops whose tariff is going to
pe minimized by the agreement.

The farming community has to be empowered to
change in tune to the demands of the changed
economic world. Policy measures should be planned
in accordance with the strengths of our nation. For
instance there is chance for palmoil from Malaysia
and Indonesia to depress the prices of coconut and
coconut oil in India. So our policy measures should
be aimed at protecting the interests of our farmers.

Conclusion

The agricultural products from India have to be
made competitivein theinternational market and the
prices of agricultural goods in the domestic market
beimproved by taking serious stepsof reform. India's
Look East policy has prompted engaging trade and
investment links through bilateral and regional
initiativeswith the economiesof East Asia. Indiahas
in fact articulated a vision of an Asian Economic
Community and sees its growing engagement with
East Asian countries as building blocs towards such
an eventual outcome. The net result of these
aternative bilateral and regional agreements with
Indiaplaying apivotal role may eventually become
something approximating freetradewithin theregion.

* Marketing Officer, CDB, Kochi
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ndonesia, Indiaand Philippines

together account for about 74%
of theworld production of coconut,
shareof each varying between 15.7
to0 16.5 billion nuts. Indiabeing one
of the leading coconut producers
at the global level, performance of
the country in the export front of
coconut and coconut products is
quitedismal. Indiaisin the bottom
most rung in the export of fresh
coconuts, copra, desiccated
coconut, coconut oil and copra
meal. Many of the countrieswhose
production figures are just one
tenth or one fifth of India could
figure prominently in the export of
coconut products. The country is
having world class research
institutions, a huge domestic
market, a highly favourable
demographic factor, and above all
the availability of raw material,
coconut. Technology for production
of new value added coconut
productsisindigenously available.
Itisjust baffling that why Indiais
lagging behind other small coconut
growing countries in the export
sector. One of the reasons could
bethe comparatively high domestic
price prevailing in India. But
during the past two — three years,
price of coconuts in the country

|ndian export scenario
of coconut and coconut
products

Sebastian K.S.*

was at the lowest level, with the
result that Government hasto take
measures to protect the interest of
the farmers. All the above facts
point to some of the aspects of
production system of coconut
products. It is to be ascertained
that whether our processing units
possess the capability to produce
products which meet the
international standards and can
compete with products emanating
from other countries. It needs to
be studied that the standards and
efficiency of the plant and
machinery used in India and the
technology could produce cost
effective products which meet the
quality standards and which can
compete in the foreign markets.
Mere incentives for exports of
coconut products will not be
enough for enhancing export
without giving proper attention to
quality standards and cost
effectiveness.

Global Coconut Scenario

The major coconut products
which are being exported are
coconut oil, copra, fresh coconuts,
copra meal, desiccated coconut
powder, coconut shell charcoal,
activated carbon and coir & coir
products. The major exporters of
these products are Philippines,

Indonesia, Sri Lanka, Malaysiaand
Thailand. In comparison to the
consumption pattern of coconut in
other coconut growing countries,
the domestic demand for coconut
and its products are very high.

As seen from the table 2 Sri
Lanka with an annual production
of 2.85 hillion nuts could export
59199 MT of fresh coconuts, India
with more than 5 times the
production of Sri Lanka could
export only 6815 MT, just oneninth
of the quantity exported by Sri
Lanka. Even Mexico with a
productionlevel lessthan onetenth
of that of India, exported 9964 MT,
about 50% morethan that of India.
Countries with lesser production
have significant exportable surplus,
compared to India.

Export figures of copra(Table-
3) indicate that countries such as
Solomon Islands and Papua New
Guinea with far behind in
production of coconut to that of
India could export comparatively
higher quantities than India. The
reason may be attributed to huge
demand for copra by the coconut
oil extractionindustry in India.

As in the case of export of
coconut and copra, in the export
of coconut oil also, India lagsfar
behind even to Malaysia with
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Table - 1. Major coconut producing countries

Country

Indonesia

India

Philippines

Brazil

Sri Lanka

Papua New Guinea
Mexico

Thailand

Vietnam

Tanzania

\YEIEVSE]

Other Countries

Total 64850

production of coconut lessthan 3%
of India. An analysis of value of
production and export incomefrom
coconut products shows that the
competitiveness of coconut
industry isdetermined by coconut
oil. Around 60% of the value of
total world exports of all coconut
products is accounted by coconut
oil. Coconut oil sustains coconut
cultivation to a great extent. In
Indiathe production of coconut oil
depends amost completely onthe
production of copra. The
percentage of coconut production
diverted for production of coprais

Production
(in million nuts)

Percentage
contribution

25.44
24.26
24.16

16,498
15,730
15,668
3,289
2,853
1,495
1,402
1,104
813
401
379
5,218
100.00

Gl = 2|2
olu|lo|N|IN[R|lW|s]|O
Gl |N|u|o|o |k |0

lesser in India when compared to
other coconut growing countries.
Apart from that overall shortage
of vegetable oilsin Indiais one of
the main reasons affecting the
export of coconut oil.

theextent of around 47000 M T. Sri
Lanka with one sixth of the
production of coconuts of India

exported around 40000 MT of
desiccated coconut powder in
2009. Itiseveryinterestingto note
that countries such as Dominican
Republic and Ivory Coast whose
production levelsarelessthan 3%
of the production of India could
export 15 to 20000 MT per year.

Table 8.

Export value
(in ‘000 US S)

Country

Philippines 884,022
Indonesia 578,972
Sri Lanka é:ig;g)
178,217
(115,506*)
\EIEWVSE] 151,558

*Export value of coir and coir
products
Domestic Scenario

Barring coir and  coir
products, the export of coconut
products from the country was
below Rs.300 crorestill recently.
This was mainly because of the
high domestic demand for kernel
products resulting in prices of
kernel products ruling abovethe
international prices most of the

Table-2. Export of coconut products

Country 2007 2008 2009
Quantity Percentage Quantity Percentage Quantity Percentage
Indonesia 8693 10.97 42839 31.40 72818 42.66
Srilanka 45763 57.73 38284 28.06 59199 34.68
Mexico 9550 12.05 8613 6.31 9964 5.84
India 1043 1.32 2838 2.08 6815 3.99
\YEIEVSES 8488 10.71 5735 4.20 4149 2.43
Thailand 2129 2.69 332 0.24 1937 1.13
Others 3605 5.55 37795 27.70 15818 9.27
79271 100.00 136436 100.00
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Table-3. Exports of Copra (Quantity in MT)

2007 2008 2009
Country
Quantity Percentage Quantity Percentage Quantity Percentage
Indonesia 46920 36.29 26110 18.22 39517 34.51
Solomon Islands 19302 14.93 41810 29.18 21292 18.59
Papua New Guinea 16652 12.88 32659 22.79 17491 15.27
India 1357 1.05 1671 1.17 13578 11.86
Srilanka 14058 10.87 13314 9.29 8592 7.50
\YEIEYSE 4000 3.09 4500 3.14 4600 4.02
Others 27019 20.90 23219 16.20 8.25
Table-4. Export of Coconut Oil (Quantity in MT)
2007 2008 2009
Country . . :
Quantity Percentage Quantity Percentage Quantity Percentage
Philippines 886561 41.21 847626 40.48 826237 45.99
Indonesia 739923 34.40 649255 31.01 570311 31.74
\EIEYSE] 139821 6.50 134725 6.43 128855 7.17
Papua New Guinea 56100 2.61 64525 3.08 35648 1.98
Thailand 4399 0.20 48312 2.31 17886 1.00
India 3677 0.17 6817 0.33 9855 0.55
Vanuatu 2600 0.12 11500 0.55 5800 0.32
Fiji 5503 0.26 6152 0.29 4423 0.25
Others 312567 14.53 324790 15.51 197634 11.00
Table-5. Export of Copra Meal (Quantity in MT)
2007 2008 2009
Country . . .
Quantity Percentage Quantity Percentage Quantity Percentage
Philippines 422889 52.36 435244 58.86 399782 61.19
Indonesia 323288 40.03 247022 33.40 209035 32.00
Sri Lanka 8114 1.00 5046 0.68 20007 3.06
Papua New Guinea 22127 2.74 27452 3.71 14895 2.28
Malaysia 5062 0.63 3964 0.54 3011 0.46
Thailand 174 0.02 1054 0.14 1326 0.20
Others 26019 3.22 19706 2.66 5268 0.81
(Total | 807673 | 10000 | 739488 | 10000 | 653324 | 100.00 _
Table-6. Export of Desiccated Coconut Powder (Quantity in MT)
2007 2008 2009
Country . . .
Quantity Percentage Quantity Percentage Quantity Percentage
130673 39.14 147626 39.84 116421 35.80
59884 17.94 57689 15.57 46699 14.36
45393 13.60 36248 9.78 38651 11.89
\YEIEYSE! 8268 2.48 6599 1.78 9448 291
Ivory Cost 17390 5.21 17522 4.73 19661 6.05
Dominican Republic - 0.00 7156 1.93 15115 4.65
India 312 0.09 1455 0.39 2173 0.67
Others 71924 21.54 96245 25.97 77026 23.69
| Total | 333844 | 100.00 | 370540 [ 10000 | 325194 | 100.00 _
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Table 7. Export of Activated Carbon (Quantity in MT)

Country 2007 2008 2009
Quantity Percentage Quantity Percentage Quantity
Indonesia 26325 26.06 24478 18.46 22741
Philippines 30474 30.17 20259 23.56 20027
Malaysia 17039 16.87 15071 17.52 17730
Sri Lanka 17880 17.70 17388 20.22 17635
Thailand 9303 9.21 8806 10.24 7023
India N.R. N.R N.R I
| Total | 101021 | 10000 | 86002 | 100.00 | 85156 [ 100.00

N.R.-Not reported

times. This has negatively
impacted the efforts of value
addition and bye product utilization
during the last decade. Though
there exist research institutions of
international reputein the country
for devel oping food products, their
servicescould not befully utilized
owing to their other priorities.
However in late nineties in
collaboration with research
institutionslike CFTRI and DFRL
the Board could develop value
added products. These products
are slowly catching up the export
market also.

Incentives made under the
scheme Technology Mission on
Coconut (TMOC) has accentuated
the efforts of the Board in value
addition and bye product utilization
in the coconut sector. Under the
scheme 164 coconut processing
units with infrastructure facilities
worth 152.43 croresfor processing
1216 million nuts per year have
been established. Nine tender
coconut packing units having
capacity to process 36 million nuts
per year and 13 activated carbon
units with a capacity to produce
30,000MT per annum have been
established under the scheme. All
these efforts have helped in
enhancing market potential for
coconut productsboth in domestic
and international markets.

Decision of the Government of

India in 2009 to designate Coconut
Development Board as Export
Promotion Council(EPC) for
coconut and coconut products
except those from coir and coir
products have also helped the
Board to pay more attention to the
export promotion activitieswhich
was hitherto attended by other
EPCs such as APEDA,
CHEMEXCIL etc. On being
designated as EPC, the Board is
issuing  Registration-Cum-
Membership Certificates to
exporters, securing benefits under
various schemes, facilitating
participationin Internationa Trade
Fairs, disseminating important

trade information, and providing
data on the exports and imports of
the country.

The Board could also impress
upon the Government of Indiaand
secure reliefs and concessions for
boosting exports of coconut
products under various schemes.

As a result of the concerted
efforts, the export of coconut
products have registered a
significant growth from 2009-10.

The coconut export sector
shows signs of improvement. Itis
felt that the growth could be
accelerated further, if proper

Coconut Development Board designated as

Export Promotion Council

Department of Commerce,
Ministry of Commerce and
Industry, Government of Indiahas
notified Coconut Development
Board as an Export Promotion
Council (EPC) for all coconut
products other than those made
from coconut husk and fibre vide
Public Notice No.169 (RE-2008)/
2004-2009 New Delhi dated the 1%
April 2009 . In pursuance of the
above notification coconut
products such as coconut water
based products, raw coconuts,
coconut oil, dry coconuts, ball
copra, cut copra, medicated

coconut oil, coconut oil based hair/
massage oils, virgin coconut oil,
coconut based convenience foods,
Coconut shell, Coconut shell
powder, coconut shell charcoal,
coconut shell based activated
carbon, coconut shell buttons,
handicrafts made out of coconut
shell and parts of coconut tree,
coconut wood furniture etc. fall
within the jurisdiction of the
Coconut Development Board. The
EPC of the Board has so far issued
Registration cum Membership
Certificate to 550 exporters from
different States.
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Table 9. Export of Coconut Products from India (Qty in Tonnes, Value Rs.in Lakhs)

2008-2009 2009-2010 2010-2011
SI No ltem
Qty Value Qty Value Qty Value
1 Coconuts (fresh) 6814.48  937.99  13621.03 1889.81 15751.89  2267.77
2 Coconuts(dried) 1787.06  618.68  2957.56 1119.16 3889.62  1342.99
3 Desiccated coconut 217329  458.88  2050.06  464.16  900.00  950.00
g Othercoconuts excluding 8007.78  1882.62 8822.87 2567.44 10960.17  3080.93
fresh / dried
5 Coconut oil (crude) - - 14.13 16.05 30.17 19.26
6  Coconut oil (refined) 9854.58 584123 5066.85 3986.90 5840.00  6130.00
g (P ESEES O CoRailE el 123.00 18.56 271.14 4433  1056.67  53.20
Copra
8 Oilcake (Solvent/expellers) 76.50 9.89 346.00 41.40 213.77 49.68
9 Coconut shell (raw) 116455  183.19  1986.28  304.00  1870.35  364.80
10 Shell charcoal 17279 244939 39938.00 2429.53 15522.78  2915.44
11 Copra 13578  5580.07 22997.16 9113.03 29625.03 10935.64
12 E:f;’g:: shellbased Activated . 1500000 3685521 21262.62 3871212  25550.00
Total 32980.50 43238.43 53659.71

incentives are provided. Though
the coconut oil is eligible for
VKGUY benefits at the rate 5%
of FOB value, dueto ban on export
of edible oil, the benefit is not
extended to coconut oil exporters.
In the Middle East, USA,
European.

Duringthelast year and thefirst
half of the current year large
guantities of copra were exported
to Pakistan and Bangladesh. Huge
quantities of copra is being
exported to Pakistan through road
also, which seldom reflect in the
export figures. Copra is deprived
of the benefits of coconut, which
is presently enjoying VKGUY
benefit of 5% of the FOB value.
At present 2% of the Focus
Product Scheme benefit is only
eligible for copra. If VKGUY
benefit is extended to coconut oil
and copra, export could be
increased considerably.

The activated carbon, whichis
second only to coir & coir products
in export earningsis presently not
getting any export incentives
except Focus Market Scheme
(FMS) benefits. Though it is a
value added product from the bye
product of an agricultural produce
viz. coconut shell, it iscategorized
as miscellaneous chemical and
denied benefits offered to
agricultural products.

Despite this, India is now
emerged astheleading exporter of
activated carbon. However
because of non availability of
quality shell charcoal at reasonable
price the industry is now reported
to be facing crisis which is
expected to be persist for some
more time. Over a period of two
years the raw material (shell
charcoal) price hasalmost tripled,
whereas the price of finished
product has only marginally

increased. It islearnt that all the
leading exporters in the country
have enough export orders, but
they may not honour the orders
owing to shortage of raw material.
During the last two years, export
of activated carbon witnessed an
annual increase of 20% involume.

At present medicated coconut
oil, coconut oil based soaps etc.
are not categorized as coconut
products and as such export
earningsare not figured inthetotal
export of coconut products.

Opportunities exist in the
export sector for coconut and
coconut based products. To
exploit these opportunities for
increasing our exports the bottle
necks have to be over come by
concerted efforts of the Coconut
Development Board, Processing
Units and Government of India.
Thisisthe need of the hour.

* Asst.Mar keting Officer, CDB, Kochi
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Coconut economy inIndia
status, options and the roadmap ahead

he coconut palmisconsidered

amulti purpose speciesacross
the world as every part of thetree
is useful to human life for some
purpose or the other.

Global Coconut Scenario

Presently, thepamiscultivated

K. Satheesh Babu*

seventiesand eighties. Philippines
and Indonesia made remarkable
strides in area and production of
coconut where as area and
production in India is almost
stagnating.

Indonesia and Philippines are

Table 1. CGR (%) of Area, Production and Productivity of
coconut in India

YEARS AREA
1950 to ‘59 1.29
1960 to ‘69 4.10
1970 to ‘79 -0.17
1980 to ‘89 3.47
1991 to ‘99 2.34
2000 to ‘08 0.21

inmorethan 93 coconut producing
countries in the world, in an area
of 12.16 million hectares with an
annual production of 61.08 billion
nuts. Over the years, global
acreage under coconut cultivation
has been gradually increasing. The
global areahas been continuously
increasing from 1961 to 1999,
reaching a maximum of 11.66
million hectaresin 1999. It declined
t0 10.75 million hectaresin 2000,
but subsequently regained its
position to 11.86 million hectares
in 20009.

Major expansion in global
coconut area took place in the

PRODUCTION

PRODUCTIVITY

4.02 2.69
2.59 -1.44
-1.02 -0.85
4.69 1.18
2.70 0.35
3.24 3.02

the two major competitors in
coconut production. It was in the
year 1997 that Philippines had a
superior positionto Indonesiawith
a production of 13707800 nuts
while Indonesia was just behind
Philippines with a production of
13463000 nuts after which
Indonesia is continuously
occupying thefirst positionin global
coconut production. Itisinteresting
to notethat Philippines, Indonesia,
India and Sri Lanka were
occupying the first four positions
in 1980. Philippines, which
occupied first position with 28.35
per cent contribution to the world
coconut productionintheeighties

dlipped to the second position with
arelative share of 25.39 per cent.
On the other hand, Indonesia,
which was second major producer
of coconut inthe eighties, emerged
astheleading producer of coconut
now. The percentage contribution
of India remained in the third
position, but the country’s relative
contribution has increased from
13.96 per cent to 16.45 per cent
during the corresponding period.

Indian Coconut Scenario

Coconut isapalm traditionally
cultivated in India for more than
3000 years. Systematic efforts to
grow coconut as a commercial
crop begun in the 1940s
(Directorate of Marketing and
Inspection, 2008). The coconut
pocketsin Indiaisconcentrated on
the West Coast region of Kerala,
Karnataka, Goa, Maharashtra,
Gujarat; and the East Coast
regions of Tamil Nadu, Andhra
Pradesh, Pondicherry, Orissa, West
Bengal, Assam; and the Islands of
Andaman & Nicobar and
Lakshadweep. The main
producersarethe States of Kerala,
Tamil Nadu, Karnataka and
AndhraPradesh. Three Statesviz.,
Keraa, Tamil Nadu and Karnataka
together account for almost 84 per
cent of area and production of
coconut in the country.
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Table 2. Export of coconut and coconut products from India (Quantity in MT)

Coconut Desiccated Coconut .
Year Coconut Copra oil Coconut Oil Cake Coir Total
e 295 0 1 0 10357 0 10653
(2.77) (0) (0.009) (0) (97.22) (0) (100)
A 232 0 9 0 3813 0 4054
(5.72) (0) (0.22) (0) (94.06) (0) (100)
e 118 485 1 0 1975 160 2739
(4.31) (17.71) (0.037) (0) (72.11) (5.84) (100)
e 4 0 70 0 0 64 138
(2.89) (0) (50.72) (0) (0) (46.38) (100)
ST 439 12 3134 144 12 11538 15279
(2.87) (0.08) (20.51) (0.94) (0.08) (75.52) (100)
T 1188 31 5676 197 6435 22114 35641
(3.33) (0.09) (15.93) (0.55) (18.06) (62.05) (100)
e 1402 95 6014 482 482 27191 35666
(3.93) (0.27) (16.86) (1.35) (1.35) (76.24) (100)
S 2316 761 5954 432 4279 35764 49506
(4.68) (1.54) (12.03) (0.87) (8.64) (72.24) (100)
S 2690 1283 5378 652 272 62816 73091
(3.68) (1.76) (7.36) (0.89) (0.37) (85.94) (100)
e 2424 1357 3677 312 65 96051 103886
(2.33) (1.31) (3.54) (0.30) (0.63) (92.46) (100)
ST 6932 1671 6817 1455 218 107996 125089
(5.54) (1.34) (5.45) (1.16) (0.17) (86.34) (100)
r 16609 13578 9855 2173 200 14558 56973
(29.15) (23.83) (17.30) (3.81) (0.35) (25.55) (100)
(Source: FAO, 2011) * Figures in parentheses indicate percentage to the total
Thetotal production of coconuts ~ coconut in the country is 8303 where,
inIndiais 15,730 mi I_Iion nutsfrom nuts/haAvaiIablesxatisticsin'dicate NPC = Nominal Protection
atotal coconut cultivated area of that Lakshadweep has the highest Coeffici :
o . icient of the commodity under
1.89 Million hectares (Coconut productivity of 19,630 nuts’ha. The consideration
Development. Board, 2011). second _an_d third po§|t|ons in P = fobpriceof Indian Pepper
Among the various states, Kerdla  productivity are enjoyed by &,
i Pondicherry (14,619 nuts’ha) and . .
contributed 42 percent of_ area ! P = fob priceof Vietnam Pepper
under coconut cultivation in the Tamil Nadu (13,771 nuts/ha). irl;US$/MT

country followed by Karnataka (22
per cent), Tamil Nadu (21 per cent)
and Andhra Pradesh (5 per cent)
in that order. Production wise
statistics also shows that Kerala
occupied the first position with a
share of 36.89 per cent followed
by Tamil Nadu (34.11 per cent) and
Karnataka (13.83 per cent).

The overall productivity of

Andhra Pradesh is ranked sixth
(9327 nuts/ha). Kerala is ranked
nineth (7365 nuts/ha) in terms of
productivity. Karnataka occupies
the tenth rank (5193 nuts/ha).
Tamil Nadu and Andhra Pradesh
are having productivity above the
national average, whileKeralaand
Karnatakaare having productivity
below the national average.

NPC =  P,/P,

The export competitiveness of
Indian coconut is worked out and
presented in Table.5. It showed
that the NPC was greater than one,
indicating lack of global
competitivenessin the commodity
form. In other words, the domestic
prices of coconut in Trichur and
Pollachi markets have been
consistently higher than that of the
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Table 3. Import of coconut and coconut products into India (Quantity in MT)

Year Coconut Copra Coco.n ut Desiccated C?conut Coir Total
oil Coconut Oil Cake

1961 (0.%1) (2?:;86) (8) (0.501) (8) (8) 89730
1974 o) (100 o) o o) o) 8134

1981 (g) (162.?2) (237?61:) (g) (g) (0?135) 49854
1991 (8) (52.339) (91:2151) (8) (8) (8) 1408

2001 (8) (3.71%)) (27?9?3) (0.361) (2985.319) (0?39) 33583
2002 (0?33) (S.ZJ) (35(;,?1126) (0%34) (3165.1531) (3.962) 27255
2003 (o%c?z) (11.1;:) (11?5?3) (i?:z?) (77(;%5?;3) ((ﬂi) 88708
2004 (11(.)515) (11%2:) (1126?;:) (fg.%sg) (56:;128:) (cﬁi) 76763
2005 (o?ge) (11?792) 4?46)9 (5.17%) (992?:;)) (g.gi)) 101786
2006 (8) (g) (121(.)556) (8) (L;iz.lsglz) (;.9331) >6720
2007 (o.%n) (g) (53.1692) (0.%)1) (?;Z?::) 32?? 39366
2008 (0.‘(1)1) (g) (11?)?359) (8) (253?::) (g) 37464

(Source: FAO, 2011)* Figures in parentheses indicate percentage to the total

international prices. It could beno
different for copraand coconut oil
also as empirical studies revel
(Babu et al., 2009).

The Roadmap Ahead

The production of coconut in
Indiahas been steadily increasing,
thanks to expansion into non
traditional areas coupled with
robust productivity gains.
However, the coconut sector in
India has been afflicted by many
problems, especially during thelast
decade or so. Problems of
instability in output price, highwage
rates, shortage of labour, high
incidence of diseases, increasing
cost of production coupled with

less relative profitability vis-avis
competing cropslikerubber areto
beviewed inaholistic perspective.
Farmers were subjected to
tremendous inter year and intra
year pricevariations. Asexpected,
coconut prices are subjected to a
pronounced seasonality where by
the harvest period coupled with a
subdued price period, whilethe of f
season synchronized with a
buoyant phase.

A number of factors are likely
to shape the prospects of coconut
industry in the coming years. The
first and foremost among them is
competitive production
domestically as well as globally.
The coconut productivity in the

major producing States of India
like Kerala and Tamil Nadu are
afflicted by old and senile palms.
Phased systematic replanting is
presently the need of the hour for
enhancing the coconut productivity.
This only will instil export
competitiveness of the Indian
coconut industry inthelong run.

A number of marketing
inefficiencies have contributed to
the farmers woes. Heavy farm
level disposal of unhusked
commodity, different strata of
middlemen, enhanced transport
and handling charges and the
existence of considerable
seasonality in prices acted against
producer interests. Asfarmersare
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Table 4. Minimum Support
Price of Milling copra: A

Comparison
Milling Copra  Ball Copra
e URga) (Rs/a)
1990-91 1600 N.D.
1991-92 1700 N.D.
1992-93 N.D. N.D.
1993-94 2150 2350
1994-95 2360 2575
1995-96 2500 2725
1996-97 2500 2725
1997-98 2700 2925
1998-99 2900 3125
1999-00 3100 3325
2000-01 3250 3500
2001-02 3300 3550
2002-03 3300 3550
2003-04 3320 3570
2004-05 3500 3750
2005-06 3570 3820
2006-07 3590 3840
2007-08 3620 3870
2008-09 3660 3910
2009-10 4450 4700

(Source Economic Survey, various issues)

more tuned to handling coconut in
the commodity form, strengthening
of reliable, region specific, and
producer centric market
intelligence facilities are the need
of the hour in the short run to
reduce the price risk of the
farmers. In the long run, well
chalked out R & D efforts,
especially in post harvest handling
are to be seriously thought out
because the low level of product
development and diversification
offersexcellent opportunitiesto go
up the value chain and turn into a
high value-added industry. Sizeable
markets exist in domestic as well
as export market for value-added
products from coconut. It shall be

Table 5. International prices and Nominal Protection
Coefficients for Coconut

L Domestic

Domestic price .
price of
of .
. Pollachi
Trichur market market

Rs/Ql

(Rs/Ql) (Rs/Ql)
2003-04 645.83 511.67
2004-05 704.17 470.83
2005-06 589.58 453.33
2006-07 537.50 590.61
2007-08 600.00 578.98
2008-09 1275.00 641.70
2009-10 1145.83 649.50
Mean 785.42 556.66

International NPCwith  NPC with
price of respectto respect to
Philippines Trichur Pollachi
(Rs/Ql) market market
352.45 1.83 1.45
433.17 1.63 1.09
376.15 1.57 1.21
465.27 1.16 1.27
580.80 1.03 1.00
684.82 1.86 0.94
431.96 2.65 1.50
474.95 1.68 1.21

Fig 1. Percentage composition of exports of coconut and
coconut products from India

Fig 2. Percentage compaosition of imports of coconut and
coconut products into India

a sure route to harness higher *Prof

income per unit areacultivated and
a path breaking strategy for the
selling producersto turn marketing
entrepreneurs.

essor, Agricultural Market
Intelligence Centre,
Department of Agricultural
Economics

Kerala Agricultural University,
Vellanikkara, Trichur
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Agriculture Marketing

Major concerns, post WTO

A%riculture Marketing turns to be dearer to the
arketing protagonists in the recent past.In a
country like India, where agriculture constitutes 24%
of the GDP and with 2.4% of the world’s land
resource, the concept of agriculture marketing needs
to have a serious outlook. The rational for this cannot
be debated, considering the fact that agriculture
turned to be the single largest private sector
occupation in the country deploying around 57% of
India’s work force.

Agricultural marketing involves in its simplest form
the buying and selling of agricultural produce. In olden
days when the village economy was more or less
self-sufficient the marketing of agricultural produce
presented no difficulty as the farmer sold his produce
to the consumer on a cash or barter basis. A
reorientation from the subsistence farming system to
commercial farming practises emerged relevance to
find takers for the surplus farm products. Local
markets play a pivotal role in assembling products
and linking traders for the sales of agriculture farm
products. As the market size enhances and the scale
of commercialisation pops up , agriculture marketing
organizations demands professional systems for
sustainable growth and development.

Supply chain management construed the key
success of any agriculture marketing initiative. It
functions as a canopy over producer, supplier and
consumer in executing timely and efficient distribution
system, meeting the demands of the customer, at an
affordable cost. Integration of farmers and such
efficient distribution systems into modern value chain
will work towards more equitable chain governance.
This can be achieved by strengthening the
competitiveness of labour intensive sub sectors of
the economy and by creating marketing institutions
to them and facilitating business linkage and improving

Binoi K.Kurian*

services to manage the legal and administrative frame
works of such systems.

Development of agriculture marketing systems,
over years has developed its present dimension by
adding new infrastructure, integration and
specialisation in the respective area. In the context
of subsistence farming, the scope of supply chain
management was relatively negligible. The farming
practices adopted were just to feed and whatever
surplus was there to open for trade. From there,
farmers shifted to the traditional agricultural practises,
which is purely the production concept, what ever
can be produced was made available for sale. The
inadequacies of the traditional practices are some
what nullified when they turned to the organised
agriculture marketing system after the intervention
of Governmental agencies during the green revolution
and the promotion of cash crops. Then, recent
introduction of vertically integrated value chain with
specialised services to empower farming community,
based on the need analysis and reorienting farming
practises in tune with the market expectations to
deliver desired products. As the global markets
opened up the system further undergone revision with
more consciousness on the product quality and timely
delivery of specialised products in lines with global
requirements.

Itis highly imperative to have foolproof marketing
infrastructure facilities coupled with market
information systems to back up any agriculture-
marketing domain. Marketing infrastructure is
required to ensure free flow of the farm produce and
its efficient marketing. Since the technologies on the
production front has changed the supply scenario,
adequate marketing infrastructure is needed to handle
the huge quantity of farm produce and make the same
available to all the consumers both inside and outside
the country in an acceptable form. By and large
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unorganised marketing systems face this deficiency
and will beinhugerisk, whiletargeting global business.
Marketing infrastructure across the value chain will
not only add value acrossthe chain, but also helpsto
minimise post harvest losses and maintain product
quality till it reachesthe end consumer. The marketing
infrastructure requirements for different products
need to be defined in accordance with the product
attributes and the marketing channel sfor distribution.
Grading and standardisation of products and
packaging will add valuein the marketing chain.

Market information plays a key role in any
agriculture marketing system. The importance of
sound agricultural marketing policiesisinevitablefor
ensuring fair returnsto the farmers. It istherefore to
be considered as the prime responsibility of the
regulatory agenciesto ensure remunerative pricesto
the farming community. But the efforts of such
agencies seldom had an impact as envisaged. Mgjor
lacunas with such systems are their inability to pass
on timely market information to the producers. Up-
to-date market information on price, arrivals, market
trends etc will enable better resource allocation and
planning. Also, micro and macro economic factors
and Government policieswill influencethisvulnerable
sector more rapidly than any other industry.

The transfer of produce or goods takes place
through a chain of middlemen or agencies. In the
primary market the main functionaries are the
producer, thevillage or itinerary merchant, pre-harvest
contractors, commission agents, transport agents etc.
In the secondary market the processing and
manufacturing agents arethe additional functionaries.
Financing agents such as banks and co-operatives
may also take part. In the terminal or export market
the commercial analyst and shipping agent also gets
involved in the transfer of goods. The functionaries
involved may beindividuals, partnersor co-operatives
who buy and sell on ready and future basisat aprice
determined by forces of supply and demand. Each
functionary renders some service in the process of
marketing and also earns a varying margin of profit
for himself. This procedure makes marketing rather
complicated and inflates the price of the produce.
The product characteristics of agricultural products
like perishability or seasonal availability further adds
complexity to agricultural marketing systems.
Agriculture marketing ventures should identify

optimum number of functionaries depending uponthe
nature the products dealt to minimise the pilferage
and to realise major share of consumer rupee by the
farming community by offering products at a
reasonable rate to the end consumer.

The approach towards agriculture in the country
needs a radical shift. Governmental and Non
Governmental organisations should redefine the
extension mechanismsto have more market oriented
production pattern. Being our farm products eyeing
international markets, the extension approach should
invariably focuson promoting larger product mix with
international quality standards, rather than specialised
products. Thiswill evade risk in production also, in
case of any loss accrued in any one product can be
covered from the profits generated on other products.

Commodity markets are vitally important for the
countries that depend on export earnings and face
variable expendituresfor imports. Commodity prices
are reflected in a country’s terms of trade and its
ultimatefiscal position. The underlying behaviour of
these markets results in frequent price spikes and
prolonged price Slumps. To an extend, thevolatility in
the commodity marketsmoveinlinewith the futures
trading . Speculative nature of the trade and |apse of
adeguate mechanism to monitor the genuineness of
the market participates |eads to high volatility in the
trade. If the system is embedded with market
participants like farmers, traders and consumers of
the particular commaodity, then the speculative nature
of thetradewill beminimised .

In short, agriculture marketing isthe singlelargest
occupation and the country’s economic devel opment
largely depend on a prudent agriculture marketing
system. The trade channels for different types of
commoditiesare availableinrural areaslike private,
cooperatives, processors, regulated markets and state
agencies. In no sense, a social cluster or village
economy as at whole can, be developed without
effective and efficient agriculture marketing system.
Very little attention has been paid in the planning era
towards the development of agriculture marketing.
In fact marketing is adynamic state of affairsand is
part and parcel of the whole economy. Thus,
agriculture marketing systems constitute the nerve
centre of the rural development activities.

*Deputy Director, Marketing, Rubber Board
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APCC-Anintergovernmental
organization for the cause of coconut
Industry

Remany Gopal akrishnan*

On 2" September 1969 in Colombo, Ceylon, six national flags
rising slowly towards the sun bathed morning sky and a brief
clapping of hands followed by the sharp rap of a gavel marked the
beginning of a new concept in regional cooperation. Thefirst
session of the Asian Coconut Community was called to order. It was
thefirst of akind in theregion and thefirst intergovernmental
organization for a single commaodity, the coconut.

pigraphical, literary and scul ptural evidence prove
hat coconut, the Kalpavriksha is serving the
humanity for more than three millennia. Its potential
in aleviating poverty and itsrole in providing food
and livelihood security demandsthe coconut producing
countries to accelerate its development so as to
continue its sustenance for many more millenniato
serve the humanity with its bountiful gifts. Herelies
therelevance and importance of an organization which
could coordinate and harmonize the coconut
development activities of the producing countries,
drawing national and international attention to the
‘Nature’s supermarket’. Asian Pacific Coconut
Community (APCC), the intergovernmental
organization headquartered at Jakarta, Indonesia
fulfils the mission to promote, coordinate and
harmonize coconut developmental activities of the
Asian Pacific region to achieve maximum economic
development. APCC stimul ates regional cooperation
across national boundaries.

People with common interests and common
problems often join hands to share knowledge and
experience with the aim of improving their living
conditionsto mutual benefit and by doing sothey form
a community. Thus the APCC came into existence

in 1969 under the aegis of Economic and Social
Commission for Asia and Pacific (ESCAP) for
strengthening the regional cooperation among the
coconut producing countries.

The community would serve as a
model for seeking solutions to
problems which a single state could
hardly solve on its own but which
would find timely and appropriate
answers through joint research and
pooling experience

U Thant, Secretary General, UNO
Vision and Mission
The vision of APCC is to improve the socio-
economic conditions of the coconut growers,
processors, traders and all those who depend on this
crop and crop based industries in the member

countriesthrough proper promoting, collaborating and
harmonizing of various coconut related activities.

Its mission is to assist the member countries to
develop, provide or exchange technologies for the
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following mission made programs to make the
coconut industry vibrant in the years to come.

Increasing productivity

Reducing cost of production

Adopting integrated coconut based farming system

Encouraging organic farming

Promoting farm level processing

Promoting product diversification/ value addition

and by-product utilization

¢+ Improving quality standards

¢+ Increasing market promotional activities, market
survey and market research

¢+ Helpingin trade related issues

+ Developing human resourcefor effectivetransfer

of technology

* & & o o o

The mission encompasses implementation of
projects relating to different aspects of the industry,
provision of technical assistance, collection and
dissemination of information on coconut and assistance
intransfer of technology. APCC a so bringstogether
different segments of theindustry to facilitate closer
co-operation and collaboration among them.

Member ship

Developing countries which are state members
within the geographical limitsof Asiaand Pacific are
eligible to become members of the Community. Its
associate membership is open to any dependent
territory within the Asia and Pacific region and to
devel oping countries out-side the geographical limits
of Asia and Pacific.

India was one among the first 3 signatories.
Indonesia, Philippinesand Indiasigned the Agreement
on 12" December 1968. Ceylon, Thailand and
Malaysia signed on 11" March, 26" June and 30"
June 1969 respectively. During its 13" session the
nomenclature of the community changed to Asian
and Pacific Coconut Community. This regional
grouping provides essential tools for coordination,
growth and understanding across national boundaries.
Itslong history of cooperation and achievement has
to its credit many incredible contributions to the
coconut industry.

The Community is how composed of seventeen
members namely; Federated States of Micronesia,
Fiji, India, Indonesia, Jamaica, Kiribati, Malaysia,
Marshall 1slands, Papua New Guinea, Philippines,

Samoa, Solomon Idlands, Sri Lanka, Thailand, Tonga,
Vanuatu, and Vietnam. Jamaica is an associate
member of the APCC. These countries account for
more than 90 per cent of the world production and
export of coconut products. APCC member countries
produces morethan 55 billion nutsayear and export
more than 33 million metric tonnes of coconut
productsincluding coir.

Coconut Day

The APCC, at its 35" session held in
November 1998 in Ho Chi Minh City, Vietnam
decided that September 2, the day on which
the community was established 30 years ago,
be designated as the ‘Coconut Day’ by the
member countries. Thus the 1% Coconut Day
was observed on 2™ September,1999. This
marked the beginning of the celebration of World
Coconut Day by al member countries of APCC.
Among the activitiesthat were planned to carry
out during the occasion includesintroducing new
coconut varieties and technologies, launching
coconut devel opment programmesand publicity
campaigns, organizing field days, workshopsand
honoring personalities who dedicate their
services to the betterment of the industry - all
with the objective of creating more awareness
on the importance of coconut.

APCC Session and COCOTECH

APCC Session is the policy making body of the
community. The sessionisheld oncein each calendar
year and the member states are represented by
plenipotentiary representatives. Thetechnical arm of
the community ischristened as COCOTEH whichis
the Permanent Panel on Coconut Technology. It
meets once in two year and sets the guidelines for
the community’ swork programme. Cocotech serves
asan open forumfor researchers, processors, traders
and policy makersto meet and exchangeinformation
relating to coconut industry. The APCC session of
Plenipotentiary in its annual meetings approves the
theme and venue of the COCOTECH meeting for
the succeeding year.
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APCC : Area (in 000 Ha) and Production

(in Million nuts) 1969 & 2009

Area Production
COUNTRY 1969 2000 OOV 1969 2009  GrOWEh

Rate Rate
F.S.Micronesia 30 17 -1.41 15 40 2.48
Fuji 56 60 0.17 71 270 3.40
India 1033 1895 1.53 874 15730 7.49
Indonesia 1806 3854 1.91 1203 16498 6.77
Kiribati 27 29 0.18 14 131 5.75
Malaysia 310 100 -2.79 201 379 1.60
Marshall Island 0 8 0 36
PNG 246 221 -0.27 191 1495 5.28
Philippines 1884 3402 1.49 1356 15668 6.31
Samoa 28 102 3.28 35 200 4.45
Solomon Islands 53 59 0.27 36 100 2.59
Sri Lanka 466 395 -0.41 496 2853 4.47
Thailand 320 239 -0.73 114 1104 5.84
Vanuatu 68 96 0.87 41 308 5.17
Vietnam 220 143 -1.07 44 813 7.56
Total 6547 10620 1.22 4691 55625 6.38

Administration a global centre and assists in
Chairmanship of the collecting, organizing and

community is held in turn by
representatives of full member
states in their alphabetical order
and the chairmanship isvalid for
one year. Vice Chairmanship too
follows the same pursuit. Hon.
Elijah Doro Muala, Minister for
Commerce, Industry, Labour &
Immigration, Government of
Solomon Islands presently holds
the Chairmanship of APCC. Vice
Chairman becomesthe Chairman
in the succeeding year. Mr. DO
NGOC Khai, Director General of
National Company for Vegetable
Oils, Aromas & Cosmetics of
Vietnam  (VOCARIMEX),
Vietnam holds the present Vice
Chairmanship.

The secretariat of the
community is located in Jakarta,
Indonesia. Government of
Indonesia provides host facilities
to the secretariat under an agree-
ment signed by the Government
and APCC. Secretariat serves as

exchanging information relating to
all aspects of the coconut industry
and disseminateit through journals,
proceedings of meetings, country
studies, technological sheets,
directories, statistical year books
and video documentaries. The
national information centres, in
turn, through their participating
agencies, disseminateinformation
to end-users in their respective
countries.

The coordination of activities of
the community with the member
states is through a network of
National Liaison Officers (NLOs)
drawn from government agencies
which are responsible for the
coconut industry in the member
countries. NLOs liaise with all
stakeholders. India' s present NLO
is Shri. Sanjeev ChopralAS, Joint
Secretary (NHM), Government of
India. Shri. Shailendrakumar IAS,
Director (Hort), Government of
Indiaisthe alternate NLO.

Executive Director (ED) heads
the Secretariat. The ED is elected
by the session for a period of 3
yearswhich can be extended to one
more term if the session desires.
The Executive Director is assisted
by Assistant Director who is also
selected by the session. Executive
Director appointsits other skeleton
staff asdesired by the session. The
office of the Executive Director is
presently occupied by Shri. Romulo
N.Arancon.JR., who hailsfromthe
Philippines.

India and its association with
APCC

Asmentioned earlier, Indiawas
one among the first signatories of
the APCC. The country so far

<

ain 000 ha

Are;

Area under coconutin the World - 1969 & 2009
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Production of coconut in the World - 1969 & 2009

hosted three sessions ie., 4"
APCC during 12-16 April 1971 at
New Delhi, 25" session during 28"
Nov — 2@ Dec 1998 at Cochin
and 38" session during 5 — 8 Nov
2001 at Bangalore. Indiawas also
the host country for three
COCOTECH meetings. Viz. 4"

Chairmanin 2001. Dr. PRethinam,
former Chairman of the Board was
the Executive Director of APCC
during 2002-2006.

Themajor sourceof funding for
the Secretariat isfrom the member
countriesthrough contributionsand

projects with the assistance from
donor organizations have been
undertaken with a view to
strengthen coconut industry inthe
region. Important studies
undertaken in India with the
funding of APCC as well as other
donor Agencieslike BUROTROP
& COGENT include‘ Assessment
of Performance of Hybrid coconut
varieties ,  Developing sustainable
coconut based income generating
technologies etc.

The APCC region hasrecorded
perceptible improvement in area,
production and productivity of
coconut during the span of the
previous four decades. The area
and production grew from 6.547
million ha .to 10.62 m. ha. and

production from 4691m. nuts

Cocotech during 12-16
April 1971 (along with
4th APCC session), 25th
COCOTECH during
23rd Nov — 2" Dec
1998 at Cochin and 37th
COCOTECH during 24
— 28 July 2000. Indiais
planning to host the 47"
Cocotech at Hyderabad

which is scheduled for
July 2012.

India has held the
Chairmanship twice and
Executive Directorship
oncesinceitsformation.
Mr. M RSivaraman |AS,
the then Joint Secretary
to Government of India
was the Chairman of
APCC in 1998 and Dr.
H P Singh, Horticulture

t055.625 m. nutsduring this
period recording a growth
rate of 1.22 % in area and
6.38% in production.

No doubt, the APCC will
continue to work
productively to meet the
future challenges in the
member countries to make
the coconut industry vibrant.

References:
APCC Year Book 2009

APCC Marches Ahead (3rd
Revised Edition 2004) Pub.
APCC

APCC moves towards
making coconut industry
more competitive. Pub.

Commissioner,

Government of India and the
former Chairman of the Coconut
Development Board was its

specia fundsfrom outsidefunding
agencies for taking up
collaborative projects. Many useful

APCC, Indonesia
Indian Coconut Journal 1999-
Coconut Day Special Issue.

*Dy. Director, CDB, Kochi-11
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Indiaintheglobal coconut economy

Mridula K*

C(r)lfl:onut isaversatile agricultural product having
ultiple uses. Coconut oil finds major use in
toiletries and cosmetic preparation and it is a major
edible oil in Kerala. The trade liberalization, India’s
commitment in WTO and formation of regional free
trade areain South Asia had their impact on import,
export and prices of almost all commodities by
changing the policy environment. The price,
production and consumption of coconut productsare
likely to be affected by these changes.

World area under and production of coconut:

Although coconut productioniswidely dispersed
over the globe, out of the 12 million hectares of area
under the crop worldwide closeto ninemillion hectares
is accounted by just three countries. Indonesia (3.1
million hectares), Philippines (2.7 million hectares)
and India(1.5 million hectares). Thesethree countries
also account for close to three quarters of the total
world production (in nut equivaent) of about 64 billion
nuts.

The area under and production of coconut in the
world has been increasing. The area has increased
by about one million hectares and production by 11
billion nuts during 2005-2009. The share of thethree
dominant countries namely India, Indonesia and
Philippines in total world area and production has
shown dight increasefrom 74.26% in 2005 to 75.20%

in 2009in respect of areaand from 71.75%to 72.09%
in respect of production. Among the three countries,
Indonesia continue to maintain its share of area at
around 31%.The production has declined from 26%
to 25% during 2009. Indiahas shown dight declinein
area from 16% to 15.57% during 2009 whereas
Philippines has shown an equivalent increase in its
share of area and production.

Production-consumption balance

Thethree major producers of coconut are distinct
intheir production-consumption balances. Whilethe
Philippinesconsumesonly around onefifth of itstotal
production, and Indonesia three fourths, Indiaaone
hasdistinction of consuming all itsdomestic production
(table-2). Srilanka and Thailand also report
consumption of mgjor shareof their production. While
Srilanka reports consumption of close to 80% of its
production, Thailand consumes around 60% of its
production. The share of domestic consumption in
total domestic production does not show much of
response to prices of coconut and coconut products
inthe major producing countries.

Consumption of coconut and coconut products

Coconut isaversatile commodity andisconsumed
invariousforms. In most of the producing countries,
the nut is consumed in the form of fresh nuts, young

Table: 1: World areaand production of coconut

Area (%) Production (%)

Country
India 16 16.22 1598 15.71 1557 21.73 2443  25.84 24.13 24.25
Indonesia 3145 3156 31.26 3137 31.67 26.22 25.83 26.04 26.57 25.44
Philippines 26.81 27.58 27.69 27.91 27.96 23.80 21.38 20.11 20.58 24.16
Srilanka 3.26 3.29 3.26 3.26 3.24 3.75 4.59 4.68 4.76 4.39
Thailand 2.84 1.88 1.85 2.03 1.96 2.03 2.05 1.98 1.94 1.74
Other APCC 7.21 7.24 7.22 6.92 6.86 47.69 48.02 49.46 34.34 35.11
Others 12.40 12.212 1271 12.77 1271 17.68 16.88  16.37 16.76 14.22

Total (%)

100 100 100 100

100

World total 12093 12002 12114
Source: APCC, Coconut Satistical Yearbook -2009

12109

59054

Note: world total area in thousand hectares, production in million nuts

Indian Coconut Journal
October 2011

34



Theme Story

Table- 2: Production —consumption balanceof coconutsin major producing countries

India Indonesia Philippines Srilanka Thailand
Year Ratio Ratio Ratio Ratio Ratio
Prodn (c/p) Prodn (¢/p) Prodn (¢/p) Prodn (c/p) Prodn (c/p)
2005 12833 0.74 221356 1.06 14056 0.10 2515 0.81 1204 0.4
2006 14811 0.64 222192 0.87 12960 0.15 2785 080 1248 0.4
2007 15840 0.59 226191 0.87 12327 0.16 2869 085 1219 04
2008 14744 0.64 230851 0.84 12573 0.15 2909 0.83 118 0.5
2009 15730 0.60 234427 0.85 15668 0.12 2853 0.79 1104 0.5

Source: APCC, Coconut Statistical Yearbook -2009
Note: production in million nuts

nuts (tender nuts), coconut oil and copra meal.
Coconut is also consumed the world over in various
forms, the maj or formsbeing coconut oil, coprameal,
desiccated coconut, coconut milk and cream. The
broad breakup of the total consumption of coconuts
in the world is shown in table-3. Over 40% of the
total world production is consumed in the form of
fresh nuts and tender nuts. Close to 50% of the nut
production is converted into copraand consumed as
coconut oil and coprameal. A small proportion of the
total (about 2%) is consumed as desiccated coconut.
A small market is also emerging for coconut milk/
cream and milk powder.

Consumption of coconut oil

The consumption of coconut oil accountsfor about
31.55% of thetotal nut production in theworld. The
three magjor coconut producing countriesnamely India,
Indonesia and the Philippines account for over one
third of this quantity (table: 4). The other major
consumers are USA and Europe accounting to 40%
of thetotal world consumption. Along with Vietnam
and Mexico these group of countries account for three
fourth of thetotal world consumption of coconut oil.

The world consumption of coconut oil has not
shown any increase during the period 2005-2009. It
has been hovering around 3000 mts. But the share of

different countries in the total consumption has
changed during the period. Philippines has shown
improvement in its share while. India has not shown
much improvement.

Consumption of copra meal

India, Indonesia and Philippines are the major
markets accounting for onethird of the total world
consumption. Europe was alarge consumer of copra
meal in 2002. Thedistribution of world consumption
of copra meal has shown drastic change over this
period. Europe, which accounted for closeto 60% of
thetotal world consumptionin 1990 hasshown arapid
decline and accounts less than 2% of the total world
consumption. But the largest increase has been in
the case of South Korea from below 2% to close to
30% of the total world consumption.

Consumption of copra meal

The world consumption of copra meal has not
shown any significant increase during 2005-2009.
India, Indonesiaand Philippinesarethemajor markets
accounting for one third of the total world
consumption. Europe was alarge consumer of copra
meal in 2002.

The distribution of world consumption of copra
meal has shown drastic change over this period.
Europe, which accounted for close to 60% of the
total world consumption in 1990 has shown arapid

Table- 3. Consumption of wor |d coconut production (2009)

Total world coconut production (in nut equivalent)
Total world coconut production (in copra equivalent)

World production of copra

Estimated consumption of coconut oil
Estimated consumption of copra meal
Estimated consumption of desiccated coconut

64.849 billion nuts %

11.819 million mt 100%

4.877 million mt 41.26%
3.064 million mt 25.92%
1.621 million mt 13.71%
0.201million mt 1.70%

Source: APCC, Coconut Satistical Yearbook -2009
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Table: 4: Distribution (%) of world consumption of coconut oil by countries,

2005-2009

Country 2005 2006 2007 2008 2009
India 142 1346  13.15 1327  13.89
Indonesia 5.87 6.14 6.00 6.60 5.80
Philippines 7.67 887 1044 1122  14.20
Europe 3020 2813  27.80 240 2427
Germany 11.10 1028  9.90 6.74 8.12
Netherlands 4,95 3.13 2.64 1.65 4.04
USA 1360 1553  15.0 166  14.35
Vietham 1.29 1.30 1.20 1.18 1.23
Mexico 4.08 418 452 417 453
Subtotal 9296  91.02  90.65 8543  90.43
Total consumption 00 & 30603 29941 30251  3064.8

(000mt)

decline and accountslessthan two
% of thetotal world consumption.
But the largest increase has been
in the case of South Korea from
below 2% to close to 30% of the
total world consumption.

Consumption of desiccated
coconut

Unlike the trends in the
consumption of coconut oil and
copramedl, theworld consumption
of desiccated coconut showed a
sharp increase between 1990 and
1995 and then tended to stagnate
and again increased during 2005-

2009. In 1990 nearly 75% of the
total world consumption of
desi ccated coconut was accounted
by Europe (table-6). The
consumption of desiccated coconut
IS growing in many non-coconut
producing countries.

The coconut producing
countriestogether consume amost
45% of thetotal nut production as
fresh nut and tender coconut.
Again, closeto onethird of almost
50% of thetotal nutsconverted into
copra is consumed by the three
major coconut-producing countries.

Table: 5: Distribution (%) of world consumption of coprameal by countries,

2005-2009

Country 2005 2006 2007 2008 2009
India 18.7 170 1589 1437 1542
Indonesia 10.5 12.43 14.30 14.25 15.29
Philippines 1688 1750 1433  11.61  12.64
Europe 6.17 3.67 2.49 0.92 1.11
Germany 0.87 0.43 0.18 - 0.03
Netherlands 1.82 1.08 11.06 0.39 0.46
South Korea 240 2375 2382 3001 3084
Vietnam 7.14 6.91 9.85 997  11.10
Mexico 373 3.89 4.75 3.92 -
Subtotal 89.81  86.66 96.67 8544  86.89
Total consumption 1.0, 7 17125 16264 17255 16210

(000mt)

Consequently, lessthan 40% of the
total coconut production entersthe
export market intheform of copra,
coconut oil, coprameal, desiccated
coconut, and coconut milk/cream
and coconut powder.

Export of coconut and coconut
products

Coconut isconsumed in various
forms, fresh nuts, coconut oil and
desiccated coconut. As already
mentioned coconutsis producedin
about 87 countriesof theworld and
consumed in almost all countries.
The worldwide consumption is
made possible by the movement of
commodity invariousforms.

Export of fresh nuts

Hardly any fresh coconut enter
the international market. Of the
total world production of coconut,
only 129 millionfresh nutsenter the
export market, whichisjust around
0.21% of thetota world production
of coconuts in copra equivalent
terms. Just five countries, namely
Srilanka, Dominican republic,
Malaysia, Thailand, and Mexicoin
the order of importance, accounts
for 70% of thetotal export of fresh
coconut. Inthe Dominican republic
the export of fresh nuts accounts
for about 4% of the total
production and in Malaysia, it
accounts for about 5% of the total
production.

In the rest of the coconut
producing countries, export of
fresh nuts accounts for less than
1% of the respective domestic
production of coconuts. In all,
exportsof fresh nutsisnot amajor
part of the trade.

Export of copraand coconut ail

While coconutsare producedin
about 87 countries of theworld and
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the nuts are converted into copra
in about 50 countries, the number
of countries actively involved in
exports of copraor coconut ail in
theyear 2000 isaround twenty. The
total export (after accounting for
re exports) of copra and coconut
oil in 2009 is of the order of 3986
thousand mt of copra equivalent
accounting for about 30% of the
world production of coconut in
copra equivalent. The major
exporters are from Indonesia
(37.89%), Philippines (53.42%)
and Papua New Guinea (4.65%).
All the eight countries account for
99% of the total world exports.

Export of copra meal:

Few coconut producing
countries export copra meal. Just
five countries namely Indonesia,
Philippines, Papua new guinea ,
Germany and Netherlands
accountsfor almost entire quantity
of the total export of copra meal
of 1089 thousand mt in 2009.
Among the five, Indonesia (38%)
and Philippines (49%) account for
87% of the total export of copra
meal. The other three countries
account for around 2% each.

Exports of desiccated coconut

Like the export of copra and
coconut oil, the export of
desiccated coconut is confined to
few coconut producing countries.
The total world export of
desiccated coconut of 325194 mt
in 2009 (which is different from
the total estimated consumption)
originated in just ten countries.
Philippinesisthe largest exporter
accounting for about 37% of the
world export, followed by
Indonesia (33%) and Srilanka
(14%). Malaysia, Ivory Coast and

Table-6:Distribution (%) of world consumption of desiccated coconut by
countries 2005-2009

Country 2005 2006 2007 2008 2009
Europe 38.4 46.13 40.52 42.38 42.9
Germany 7.22 7.66 7.25 6.56 5.12
Netherlands 6.52 8.19 6.09 1.68 5.19
USA 2012 1632 1910 1673  17.49
Australia 4.65 3.84 4.83 5.0 4.39
Subtotal 7691 8214 7779 7235  75.04
Total consumption  , o00> 236156 186004 179670 201815
(000mt)

Guatemala account for another
15% of the world export of
desiccated coconut.

Major exportersof coconut and
coconut products

Whereas coconut is widely
grown in globe the export market
of coconut and coconut products
is highly concentrated with less
than half a dozen exporters
accounting for over 80% of the
total quantity traded in most cases.
Inthe case of export of fresh nuts,
five countries; Srilanka, Dominican
Republic, Malaysia, Thailand and
Mexico accounts for 70% of the
traded quantity. As regards
coconut oil, copraand coprameal,
Indonesia, Philippines and Papua
New Guinea accounts for over
90% of the total quantity traded.
In case of desiccated coconut,
powder along with Indonesia and
Philippines Srilankaisaso amajor
exporter. Among the three groups
of products, copra, coconut oil and
coprameal isthe main commodity
traded with the other two groups
being almost insignificant. With
such high concentration of the
supply any major fluctuations in
production in any one of the major
country producing could affect the
price of coconut and coconut
products.

Indiaisthethird major coconut
producing country after Indonesia
and Philippines. India's share in
world area and production of
coconut hasincreased during 2000.
However, India's production-
consumption balanceis something
different from other major coconut
producing countriesasit consumes
almost all of its domestic
production. India’'s share in
consumption of coconut oil and
copramealshasincreased over the
years. Fresh nuts hardly enter
international market and as far as
export of copraand coconut, oil is
concerned. Indiadoes not seemto
be animportant player. Exploration
of the relationship between
production and price of coconut
revealsthat world production and
world price show hardly any
rel ationship. Indonesian production
and world price also show no
relationship. But Philippines
production of coconut and world
price of coconut show a strong
inverse relationship. In addition,
there is a strong positive
relationship between Indian price
and world price of coconut.
Compared to Indonesia and
Philippines India's share in the
international market is only
minimal.

*Technical Officer, CDB, Kochi
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Indo German Carbons Ltd.

(IGCL) is a leading
international manufacturer and
supplier of dl kindsof coconut shell
based activated carbon products
and solutions, utilizing the latest
technologies to provide a
comprehensive range of carbon
products for all applications.
Located in Cochin, the company
exploits the advantages of its
abundant availability of raw
material and the state-of-the-art
equipments and technology to
produce steam activated carbon
from coconut shell. Incorporated
intheyear 1995, thefirst phase of
the plant was commissioned in
1998. This was then the first and
the largest world class activated
carbon plant in India. Driven
forward by the ambition to meet
the challenges and requirements of
customers today, the company
underwent rapid expansion and
modification. Now after enhancing
the capacity by three timesin a
time span of five years, IGCL
stands well ahead.

For further information contact:
Indo German CarbonsLimited, 57/
3 Old Mosgue Rd, Edayar DA,
Binanipuram, Kerala 683 502,
India, Phone: +91 (484) 255 8105,
Fax: +91 (484) 255 8202, E-mail:
info@igcl.com, Web:
www.igcl.com

Pure Tropic

A partnership firm established
in 2010, manufactures and markets
packed tender coconut water in
200 ml tetrapacks under the brand
name Tendo. Tendo is 100%
natural coconut water with no
additives. The water from the
tender coconuts which are seven
months old is extracted, UHT
processed and packed in Tetrapak.

The manufacturing unit is
situated near Pollachi. Puretropic
started export in 2011. The major

Success Stories- Export

countries to which Tendo is
exported is USA and Australia.

For moreinformation contact: Pure
Tropic, 283, Mangalam Road,
Karuvam Palayam, Tirupur -
641604, Tamilnadu, India., Web:
www.tendococonutwater.com

KLF Nirmal Industries(P) Ltd.

Mr. K.L. Francis, a doyen and
well known figure in the coconut
oil industry of Kerala with over
five decades’ experience set up a
coconut oil mill in Irinjalakuda
under aPartnership Firmviz. KLF
Qil Industries (KLF) in the year
1992 (now known as KLF Nirmal
Industries (P) Ltd.). By
maintaining strict quality control
measures right from procurement
of fine quality copra, extraction of
oil and packing the same in a
pollution free atmosphere, KLF
was able to establish its foothold
in the industry under the brand
Name, “KLF NIRMAL".

KLF sproduct are having good
demand inthe export market purely
because of its finest quality
achieved through stringent quality
control measures such as
procurement of finest quality
copra, extraction and packaging of
oil in a clean and pollution free
environment.

Nikasu Frozen Foods Intl.

Nikasu Frozen Foods
International was establishedinthe
year 1999 in Kochi for
manufacturing and exporting ready
to eat vegetarian products such as
Idly, Dosa, Vada and all other
range of South Indian products;
Samosa, Spring rolls, Kachori,
Stuffed paratha etc, of North
Indian ranges and roots such as
Tapioka, Yum, Coconut &
Vegetables, Drum sticks, Ladies
Finger etc.etc. It is promoted by
alady entrepreneur Mrs Subhadra
K Pillai.

The company isusing abundant
quantity of coconutsfor exportsas
"frozen shredded coconut”. In
addition Nikasu is also using
coconut for its production of
various products. The company is
exporting products to USA, UK,
Australia, Holland, Canada etc.
The shredded coconuts are packed
in 400gm pouches and frozen.
NIKASU is setting this product
under the brand name‘NIKASU'.

NIKASU total export turnover
isclosetoRs. 100 million.

For more details contact:
Nikasu Frozen Foods I nternational,
23, Cochin Specid Economic Zone,
K akkanad Cochin 37, Ph: 0484 65
44446/ 2413167, Fax: 0484
2413152.
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November

Monthly operationsinthe

Andaman & Nicobar |sands:

Treat stem bleeding affected palms
if any. After removing the affected
tissues on the stem, apply 5 per
cent calixin on the wound. When
it dries apply warm coal tar.
Application of 5 per cent calixin (5
ml in 100 ml water) at quarterly
intervals by root feeding thrice a
year during June,October and
January will prevent further spread
of lesions. Apply 5 kg neem cake
per palm per year along with the
second dose of fertilizers to the
affected palms. Regulate field
moisture by providing drainage
during rains and irrigating the
palms during summer. Remove
ungerminated and dead sprouts
from the nursery.

Andhra Pradesh: In low lying
areas, plant oneyear old seedlings
inthemainfield. If thereisattack
of black headed caterpillar, spray
young seedlings with 0.2 per cent
dichlorvos/0.05 per cent
endosulphan/0.05 per cent
phosalone on the lower side of the
leaves. On older palms, release
specific parasites according to the
stage of the pest. Inject the red
palm weevil affected palms 0.1
per cent endosulfan or one per cent
carbaryl. When the pest entry is
through the trunk put Aluminum
phosphide tablets @1-2 tabl ets per
tree in the holes and plug with
cement or plaster and allow to set.
Isolate Ganoderma wilt affected
palmsfrom healthy onesby digging
trenches of 30 cm width and one

coconut gardens

metre depth, 2 metres away from
the diseased palms. Treat the
palmswith 5 per cent calixin (5 ml
in 100 ml water) at quarterly
intervals by root feeding for one
year. Grow leguminouscropsinthe
garden.

Apply neemcake @ 5kg/ palm/
year. Apply the second dose of
fertilizersi.e. 750 g urea, 1300 g
single superphosphate and 1300 g
muriate of potash per adult palm,
if not appliedin October.

Assam: |f Ganoderma disease is
noticed removethe badly affected
palmsand dig isolation trenches of
30 cm width and 1m depth, two
metres away from the diseased
palm. Treat the palms with 5 per
cent calixin (5ml in 100 ml water)
at quarterly intervals by root
feeding and apply 5 kg neem cake
per pam. Treat the crown choke
affected palms by the application
of 50g borax per palm at half
yearly interval.

Bihar / Madhya Pradesh/
Chhattisgarh: Keep the garden
free of weeds. Remove the soil
fromthe collar region of the newly
planted seedlings. Apply the first
dose of fertilizers. In order to
protect the seedlings from winter
effect, provide shade. Search for
the attack of termites. If found,
cleanthetermitegalleriesfromthe
affected portion and apply 0.05 per
cent chlorpyriphostwice at 20-25
daysinterval. Irrigate the garden.
Cultivate vegetables asintercrops.

Karnataka: Plough the garden
and keep nursery free of weeds.
Startirrigationif dry spell prevails.
Apply the 2nd dose of fertilizersif
not applied during October. Crown
cleaning may be taken up if not
donein earlier months. Bordeaux
mixture may be sprayed if not
applied last month.

Kerala/L akshadweep: Manure
theyoung seedlings. Start the post
monsoon prophylactic spraying of
the palms. Discard the seedlings
in the nursery which exhibit poor
growth and delayed germination.
Provide shade to the nursery.
Select mother palmsfor collection
of seednuts. In gardens where
vegetables are grown under
irrigation, transplant the vegetable
seedlings. To control the leaf rot
disease in root (wilt) affected
areas, pour Hexaconasol (Contaf
500) @ 2 ml per 300 ml water per
palm, after cutting and removing
therotten portion of thespindleand
theinnermost fully opened leaves.
Apply 20 gm phorate 10G mixed
with 200 gm sand around the base
of the spindle. If mite infestation
is noticed clean the crowns of the
palmsand spray neemoil - garlic -
soap emulsion 2 percent (20 ml
neem oil + 20 gm garlic emulsion
+5 gm soap in 1 litre water) or
azadiractin 1% (Neemazal) @ 4ml
per litre of water or root feed 5 %
azadiractin @ 7.5 ml with equal
guantity of water.

Maharashtra/Goa/Gujar at:
Weed the garden. Clean the
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irrigation channels. Spray the
pa ms with one per cent bordeaux
mixture.

Orissa : Continue the ploughing
in low-lying areas to conserve
moisture. Remove weeds and
grass and burn them. Transplant
seedlings of winter vegetables.

Tamil Nadu/Puducherry

Irrigate the young seedlings. Keep
the nursery free of weeds and
continue discarding poor seedlings.
Select mother palmsfor subsequent
seednut collection. Palms affected
with mite infestation may be

applied with neem oil-garlic- soap
emulsion 2 per cent, i.e. 20ml neem
oil+5 gm soapin 1 litre of water or
azadiractin 1 per cent @ 4 ml per
litreof water on the perianth region
of buttons and affected nuts. Root
feeding 5% azadiractin @ 7.5 ml
with equal quantity of water isalso
effective. Apply 20 gm phorate
10G mixed with 200 gm sand
around the base of the spindle
against rhinoceros beetle and red
palm weevil.

Tripura: Entire garden should be
cleaned properly if not doneearlier.
Newly planted seedlings should be

provided shade to protect them
from sun scorching. Mulching
should bedonewith dry leavesand
husk around the palmsfor moisture
retention. To avoid attack of white
ants, drench the nursery with 0.05
per cent chlorpyriphostwiceat 20-
25 days interval depending upon
the severity of infestation. The
affected trunk may be swabbed
with the above chemical.

West Bengal: Apply the second
dose of fertilisers if not applied
during October. Discard seedlings
which exhibit poor growth and
delayed germinationinthenursery.

Mg or Coconut Producing
Countriesof APCC

The Asian and Pacific Coconut

Community (APCC) is an
intergovernmental organization organized
in 1969 under the aegis of the United
Nations of the Economic and Social
Commissionfor AsaandthePacific (UN-
ESCAP). The APCC has 17 coconut
producing member countriesaccounting
for over 90% of world coconut
production and exports of coconut
products.

TheAPCC member countriesinclude:
Federated States of Micronesia, Fiji,
India, Indonesia, Jamaica, Kiribati,
Malaysia, Marshall Idands, PapuaNew
Guinea, Philippines, Samoa, Solomon
Islands, Sri Lanka, Thailand, Tonga,
Vanuatu, and Vietnam. Jamaica is an
associate member of the APCC .An
introductionon Thallandisgiveninthis
issue.

Thailand
1. Capital : Bangkok
2. Total Area (Ha) : 320,696,800
3. Population (Million) 163.39
4. Gross Domestic Production (Baht Million): 4,369,491
5. Currency Unit : Baht
6. Exchange rate to US$ (Average) : THB 33.30
B. COCONUT INDUSTRY
1. Area Under Coconut (Million Ha) : 0,247
2. Total Coconut Production
2.1. - In Million Nuts Equivalent 11,186
2.2. - In Copra Equivalent (Million MT): 0.356
3. Estimated Domestic Consumption
3.1 -In Million Nuts Equivalent :889.5
3.2. -In Copra Equivalent (MT) :0.107
4. Export Volume (MT)
4.1 -Coconut (in 100 nuts) : 4,145
4.2. -Copra :N/A
4.3. -Coconut Oil : 48,312
4.4. -Copra Meal 11,054
4.5 -Desiccated Coconut 1288
4.6 -Activated Carbon : 8,806
4.7 - Fibre and Fibre Products 229,873 sqm 46,224 MT
4.8 -Coconut Sugar 11,322
5. Total Export Value (Baht $ '000) : 3,110,100
6. Percentage Contribution to National
Export Earnings (%) :0.07
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Overwhelming response for Friends of Coconut Tree

The Friends of Coconut Treetraining programme
of Coconut Devel opment Board to addressthe dearth
of coconut climbers is receiving an overwhelming
response. More than 1250 persons including ladies
have successfully completed the training conducted
at 21 centersin 11 districts across Kerala.

Aview of the stall in Venad Fest

The trainees of the second batch of the FoCT
“training conducted by the Board held at YMCA,
Kollam took part in the Venad Fest, held at Kollam
from 20th to 30th October 2011. Thestall in the Food
Court attracted a large crowd. The team is happy
and that they could sell the tender coconut harvested
by themselves @ Rs.20 — 25 per nut. Theteam could
sell on an average 200-250 tender coconutsdaily. The
team also received many queries for palm climbing
and other plant protection operations.

TheBoardistargeting to givefreetraining to 5000
FoCTs during 2011-12. Those who are interested to
take part in thetraining programme may contact Shri.
Sreekumar Poduval, Processing Engineer
(9895816291) or Smt. Mini Mathew, Publicity Officer
(9447665105) or forward an application form along
with address and phone number to Chairman,
Coconut Development Board, Kochi-11.

Product India 2011

Coconut Development Board

(CDB), State Centre, Hyderabad
participated in Product India2011
exhibition-cum-Buyer-Seller Meet
held at Sri Seshasai Kalyana
Vedika, Bandar Road, Vijayawada
from 2" October 2011 to 4"
October 2011. The event was

The objective of the exhibition
was to motivate the people
especially women to entrepren-
eurship.

Shri. Lagadapati Rajagopal,
MP, Vijayawada inaugurated the
exhibition and the CDB stall. Smt.

Shri Lagadapati Rajagopal, Hon' ble Member of Parliament, Vijayawada
inaugurating the CDB Sall.

organized by Association of Lady
Entrepreneurs of Andhra Pradesh
(ALEAP), Hyderabad.

ArunaKumari Galla, Minister for
Mines& Geology, Govt. of Andhra
Pradesh visited the CDB stall and
appreciated the activities of the

Board. A Buyer-Seller Meet was
conducted on 3 October 2011.
Board's stall showcased different
coconut based food & beverage
products, handicrafts made up of
wood, shell, husk etc.

Aahar 2011

Coconut Development Board,
Regional Office, Chennai
participated in Aahar international
food exhibition held at Chennai
trade centre from 25" to 27t
August 2011. Shri. Ramanadan,
Secretary, Food and Consumer
Protection, Governmnet of Tamil
Nadu inaugurated the exhibition.
Board displayed coconut food
products and coconut wood and
shell based handicraft items. M/s.
Jupiter Wood Arts, Kerala and
M/s. Sri Ram Coconut Products
Dindigul had their salescum display
countersin the Board's stall.
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‘Ente Thengu’' inaugurated

‘Ente Thengu', is a sponsored
training programme of the Coconut
Development Board organised
in association with the SEED
(Student Empowerment for

Environmental Development)
programme of Mathrubhumi daily
to create awareness among the
students on coconut tree and its
variousproducts. Boardisproviding

Shri Eldhose Kunnappily, President, District Panchayat Ernakulaminaugurating the
training programme. Dr. T.I. Mathewkutty, Dy. Director, CDB, Dr. K. Muralidharan,
Director, CDB and Dr. Remany Gopalakrishnan, Dy. Director, CDB are seen.

coconut seedlingstoal the schools
which are participating under this
project. The first training for the
teacherson planting and mainten-
ance of coconut was conducted at
the DSP Farm of the Board on 29"
September 2011. Handicraft trai-
ning as well as exhibition of
coconut products will be condu-
cted as part of the training. Shri.
Eldhose Kunnapally, President,
Ernakulam District Panchayath
inaugurated the programme and
Dr. K Muralidharan, Director,
Coconut Development Board pre-
sided over. Dr. T. |. Mathewkuitty,
Dr. Remany Gopalakrishnan De-
puty Directors and Shri. Sardar
Singh Choyal, Assistant Director
CDB spoke on the occasion.

COWE Trade Carnival 2011

Coconut Development Board,
State Centre, Hyderabad
participated in the 5" COWE
Trade Carnival 2011 held at
People’'s Plaza, Necklace Road,
Hyderabad organized by

Confederation of Women
Entrepreneurs (COWE),
Hyderabad from 13" to 15%
October 2011. Smt.J. Geetha
Reddy, Minister for Major

Dr.Hannah, Leader of Entrepreneurship, University of East London with Shri K.R.
Kuttikrishnan, Deputy Director, CDB, Hyderabad.

Industries, Sugar, Commerce and
Export Promotion, Government of
Andhra Pradesh inaugurated the
Carnival. Dr.Hannah, Leader of
Entrepreneurship, University of
East London, UK was the special
guest. She inaugurated the
Board'sstall. Theabjective of the
Carnival was to help and build a
women force that is economically
empowered and valued citizens of
the nation. Board’'s pavilion
showcased different coconut
products, bye-products and
handicrafts. Various value added
coconut products, handicrafts
made of coconut wood, husk &
shell and publications of the Board
weredisplayedinthe stall.

Registration of CPSs in progress

Coconut Development Board isin the process of registering 1000 CPSsin 2011-12. 114 CPS are already
registered and the registration isin progress in Kasargodu, Kannur, Kozikode, Malapuram, Palakkad and

Thrissur districtsin Kerala.
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Market Review september 2011

Highlights

@ Thepriceof milling copra, ball copraand coconut oil expressed
a downward trend at al the major markets during the month

under report.

® The international price of coconut oil expressed a downward
trend during the month under report. The domestic price of
coconut oil at Kochi market was about 46 percent higher than

that of the international price.

COCONUT OlIL

Theprice of coconut oil quoted
at all the major marketing centres
in the country expressed a
downward trend during the month
under review. Theweekly average
prices at Kochi market varied
between Rs.9033 and Rs.8538 per
quintal. Themonthly averageprice
of Rs.8823 per quintal was about
8 percent lower than the price in
August 2011 and was higher by
about 36 percent when compared
with the pricein September 2010.

The price of coconut oil at
Alappuzha market also moved in
tune with the price behavior at
Kochi market. The weekly
average prices ranged from
Rs.9183 to Rs.8580 per quintal.

The weekly average prices of
coconut oil at Kozhikode market,
varied between Rs.9300 and

9400

Rs.8560 per quintal. The monthly
average price of Rs.9061 per
guintal was about 6 percent lower
than the price in August 2011 and
about 33 percent higher than that
of the corresponding month last
year.

The monthly average price of
coconut oil at Kochi market
projected by the First Commaodities
Exchange of India Ltd. for the
month of September 2011, during
June '11, July 2011 and August
2011 were Rs.9343, Rs.8690 and
Rs.9106 respectively, while the
average spot price ruled at Kochi
was Rs.8823 per quintal.

The Futures Prices quoted for
the next two months of October,
and November during the current
month by the First Commodities
Exchange of India were at
Rs.8642 Rs.8719 respectively
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Price

behaviour of coconut oil during September 2011

MILLING COPRA

The weekly average prices of
FAQ copra at Kochi market
ranged from Rs.5983 to Rs.5713
per quintal. The monthly average
price of Rs.5854 per quintal was
about 7 percent lower than that of
the previous month and about 34
percent higher than that of the
corresponding month last year. The
weekly average prices of Rasi
copraat Alappuzha market varied
between Rs.6100 and Rs.5840 per
quintal. The monthly average price
of Rs.5838 for Office Pass copra
at Kozhikode market waslower by
about 7 percent when compared
with the pricein August 2011 and
higher by about 31 percent when
compared with the price in
September 2010.

The weekly average prices of
milling copraat Ambajipetamarket
in Andhra Predesh ranged from
Rs.4833 to Rs.5300 per quintal.

EDIBLE COPRA

The weekly average prices of
Rajapur copra at Kozhikode
market varied between Rs.7833
and Rs.8275 per quintal. The
monthly average price of Rs.8126
per quintal was marginally higher
thanthat of the previousmonth and
about 51 percent higher than that
of the corresponding month last
year.

The weekly average prices of
ball copra at Kozhikode market
varied between Rs.7233 and
Rs.7608 per quintal.

Theweekly pricesof ball copra
at APMC market Tiptur, in
Karnataka varied between 6849
and 6661 per quintal. Themonthly
average price of Rs.6755 per
quintal in August 2011 dlid to
Rs.6736 in September 2011.

The weekly average prices of
ball copra at Bangalore market
ranged from Rs.6900 to Rs.6200
per quintal. The weekly average
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price of ball copra at Arsikere
APMC market, varied between
Rs.6500 and 6675 per quintal.

DRY COCONUT

The monthly average price of
Rs.8114 per thousand nutsfor dry
coconut at Kozhikode market was
about 4 percent higher than that of
the previous month and about 95
percent higher than that of the
corresponding month last year.

COCONUT

The monthly average price of
Rs.8960 per thousand nuts for
dehusked coconut at Nedumangad
market was marginally lower than
that of the previous month and also
that of the corresponding month
last year.

The monthly average price of
partially dehusked coconut at
Arsikere APMC market in
September 2011 declined to
Rs.6838 per thousand nuts from
Rs.7143inAugust 2011.

The weekly average prices of
partially dehusked coconut at
Bangalore APMC market ranged
from Rs.6000 to Rs.6700 per
thousand nuts.

The monthly average price of
partialy dehusked coconut Grade-
1 quality at Mangalore APMC
market in September 2011
improved to Rs.10336 from
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Price behaviour of milling

Rs.9894 in August 2011. The
weekly average pricesranged from
Rs.10567 to Rs.10100 per thousand
nuts.

INTERNATIONAL PRICE

The monthly average price of
US $1317 per MT for coconut oil
in Europe (C.1.F. Rotterdam) for
the month of September 2011 was
lower by about 14 percent when
compared withthepricein previous
month and marginally higher
compared to that of the
corresponding month last year. The
monthly average price of US$ 890
per MT for copra was about 4
percent higher than that of the
previousmonth and about 5 percent

Market Price

copra - September 2011

higher than that of the
corresponding month last year. The
domestic price of US$1929 for
coconut oil at Kochi market was
about 46 percent higher than that
of theinternational price.

The domestic price of coconut
oil during the month of September,
in Philippines was US$1300 per
MT andinIndonesia; the pricewas
US$1146 per MT. The
international price of Palm ail,
Palm kernel oil and Soybean ail
were US$1100, US$1410 and
US$1361 per MT respectively,
while the price of coconut ail in
international market was US$1317
per MT and the domestic pricein
Indiawas US$1929 per MT.

Coconut Ol Milling Copra Edible Ball Copra Dry |Coconut | Partially dehusked

Copra coconut coconut

Rs. [ Qtl. Rs. / 1000 nuts
Date Kochi [ Alappu-| Kozhi- | Kochi | Alappu | Kozhi- [Karkala | Kozhi- | Kozhi- | Tiptur | Bang- | Arsi- [Kozhi- | Nedum-| Arsi- | Bang- | Mang-
zha | kode | (FAQ)| zha | kode kode | kode lore | kere | kode | angad | kere | lore | alore
(Rasi (Grade
Copra) -1)
3011 9033 | 9183 | 9300 | 5983 | 6100 | 5929 | 4833 | 7833 | 7233 | 6849 | 6900 | 6500 | 7933 | 9000 |6333 | 6000 | 10567
10-9-11 9000 | 9010 | 9140 | 5950 | 6000 | 5800 | 5267 | 8100 | 7340 | 6761 | 6900 | 6500 | 8520 | 9000 |6750 | 6500 | 10417
17911 8875 | 8933 | 9267 | 5875 | 5967 | 5917 | 5300 | 8275 | 7608 | 6661 | 6200 | 6633 | 8617 | 9000 | 7167 | 6500 | 10492
2911 8667 | 8800 | 9040 | 5750 | 5900 | 5800 | 5300 | 8270 | 7600 | 6706 | 6800 | 6675 | 7820 | 9000 | 6800 | 6700 | 10104
309-11 8538 | 8580 | 8560 | 5713 | 5840 | 5745 | 5300 | 8150 | 7440 | 6704 | 6800 | 6540 | 7680 | 8800 | 7140 | 6000 | 10100
Average | 8823 | 8901 | 9061 | 5854 | 5961 | 5838 | 5200 | 8126 | 7444 | 6736 | 6720 | 6570 | 8114 | 8960 | 6838 | 6340 | 10336

Source: Kochi: Cochin Oil Merchants Association and Chamber of Commerce, Kochi - 2, Kozhikode: The Mathrubhumi daily
Alapuzha: The Malayala Manorama daily, Arsikere : APMC, Arsikere
Price quoted for office pass copra at Kozhikode and Rasi copra at Alappuzha markets. NT : No transaction

Prepared by P.O. Baby, CDB, Kochi-11
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